April 21, 2017

Request for Proposals No ARDS-S1-16

Placement of social ad spots on TV channels

Dear Sir or Madam,

Chemonics International Inc. (hereinafter referred to as
“‘Chemonics”), under the Agriculture and Rural
Development Support (ARDS) project, USAID Contract
No. AID-OAA-I-12-00027, is issuing a Request for
Proposals (RFP) for provision of communications
services. The attached RFP contains all the necessary
information for interested Offerors.

The Agriculture and Rural Development Support project
is funded by USAID and implemented by Chemonics.
The goal of ARDS is to support broad based, resilient
economic growth through a more inclusive, competitive,
and better governed agriculture that provides attractive
livelihoods in rural areas of Ukraine. The project will
work both at the national and regional level, with a
special focus on rural development in southern and
eastern Ukraine.

Chemonics seeks to retain a firm to purchase air time
for 30 second social ad spots on TV to reach rural
audiences. Essential information about these
announcements is included in Section 1.2 of this RFP.

Companies or organizations should indicate their
interest in submitting a proposal for the anticipated
subcontract by sending an email indicating their
intention to Volodymyr Nakonechnyi, Director of
Strategic Investment Fund at
subcontracts@ukraineards.com by 13:00 on April 26,
2017.

Chemonics realizes that Offerors may have additional
questions after reading this RFP. Interested Offerors
can submit their questions to Volodymyr Nakonechnyi
according to the instructions in 1.6 of the RFP. If
necessary, Chemonics will provide answers to all
relevant questions received in an amendment that will
be emailed directly to all interested Offerors who
indicated their intention to submit a proposal.

21 kBiTHA 2017 p.

3anuT Ha nogaHHA npono3uuin Ne ARDS-S1-16

Po3milweHHss  ponukiB  couianbHOi  peknamu  Ha
Tenesi3inHMX KaHanax

LLlaHoBHI naHi Ta naHoBe,

KiMOHIKC IHTepHewHn IHK. (iMmeHoBaHa Hapjani -
«KiMmoHikc») B pamkax peanisauii npoekty «[ligTpnmka
arpapHoro i CifibCbKOro po3BuUTKY» («Arpocinibpo3BUTOKY ),
koHTpakT 3 USAID No. AID-OAA-I-12-00027, oronoluye
3anuT Ha nogaHHa nponosuuin (3MM) Ha HagaHHA
KOMyHiKkauinHux nocnyr. 3IM1, wo goaaeTbes, MICTUTb
BCIO0 HEOOXiaHY iHhopMmauito ANns 3aLikaBNeHNX yYacHWUKIB
KOHKYpCY.

MpoekT «[ligTpyMKa arpapHOro i CifbCbKOro pPo3BUTKY»
diHaHcyeTbes USAID Ta peanisyetbcst KimoHikc. MeToto
NpoeKTy «Arpocinbpo3BUTOK» € CNPUAHHSA
BCEOXOMMOYOMY | CTIKOMY €KOHOMIYHOMY 3POCTaHHI0
LUSISIXOM PO3BMUTKY CiNbCbKOrO rocrnogapcTBa i CTBOPEHHS
Ginbw npuBabnMBMX YMOB MPOXMBAHHA B CiNbCbKil
MmicueBocTi  YkpaiHu. [lpoekT npauioBaTumMe  Ha
HauioHanbHOMY Ta perioHanbHOMY PiBHI, Ta NpuaiNaATuMe
0ocobnuBy yBary po3BUTKY CiMbCbKOrO rocnogapcrea y
niBOEHHMX Ta CXiAHUX perioHax KpaiHu.

KomnaHiss «KiMOHikC» Mae Hamip [opyYuTn KOMNaHii
3aKynuTM eqipHUA Yac i poO3MICTUTM Ha TeneBi3iMHNX
kaHanax 30-CeKyHOHi ponvKu couianbHOi peknamu ang
OXOMJIEHHS CifbCbKOro HaceneHHs. OCHOBHI gaHi npo Ui
ponuku HasegeHi B po3aini 11.2 yporo 3M1M1.

KomnaHii u4mu opraHizauii MawTb BUABUTM  CBOIO
3alikaBneHiCTb y NogaHHi Nponoauuii Woao O4vikyBaHOro
CYOKOHTpaKTy, HagicrnaBLIM €eneKTPOHHOro mnucTa i3
3a3HayvyeHHsaAM cBoro Hamipy Bonoaumupy HakoHevHomy,
KepiBHMKY Bigginy rpaHTiB Ta KOHTPaKTiB MNPOEKTY
«Arpocinbpo3BUTOK», Ha agpecy:
subcontracts@ukraineards.com pgo 13:00 26 kiTHA
2017 p.

KimoHikC ycBigomMmtoe, Wwo nicnsa BmBYeHHs uboro 3IM1M1 y
YYACHMKIB  KOHKYPCY MOXYTb BUHWKHYTWM O0OATKOBI
3anuTaHHA. 3auikaBneHi YYaCHUKM KOHKYpPCY MOXYTb
nogatn cBoOi  nMuTaHHA Bonoaumupy HakoHeyHoMy
BiONoBiAHO A0 iHCTPyKUin, HaBeaeHux y 1.6 3M1M1. Y pasi
HeobxigHocTi, KiMoHikc HagacTb BignoBiai Ha yci NUTaHHs,
wo crocytoTbes uboro 30, y aonosHeHHi ao 3IMM1, ake
Oyae HagicnaHe enekTpoHHOW MnoLTol GesnocepeaHbo
yCiM 3auikaBneHnM y4acHukam, Lo Hagicrnanu nuctu 3
BUSIBOM 3aLliKaBITIEHOCTI.
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This RFP does not obligate Chemonics to execute a
subcontract nor does it commit Chemonics to pay any
costs incurred in the preparation and submission of the
proposals. Furthermore, Chemonics reserves the right
to reject any and all proposals, if such action is
considered to be in the best interest of Chemonics.

Sincerely,

Patrick Rader
Agriculture and Rural Development Support project

Ller 3N He Haknagae Ha KiMoOHikc 3000B’A3aHHSA LW0J0
yKIageHHs1 CyOKOHTpakTy Ta onnatu Oyab-siknx BUTpAT,
aKki 6yno noHeceHo nig 4Yac NiArOTOBKM Ta MNOAaHHSA
npono3uuin. binbw Toro, KiMoHikc 3anuwae 3a coboto
npaBo BIOXUNUTU Byab-AKy 4M BCi NPOMO3uuii, AKWO Taki
4ii 6yayTb B iHTepecax KiMoHike.

3 noearoto,

MaTtpik Pengep
MpoekT «[iaTpMMKa arpapHOro i CilbCbKOro PO3BUTKY»
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Request for Proposals
RFP No.ARDS-S1-16

For the provision of
Placement of public service announcements on TV
channels

Contracting Entity:

Chemonics International Inc

Agriculture and Rural Development Support (ARDS)
project

35 Tarasa Shevchenka Blivrd., BC “Europa Plaza”,
Building 2, 6" floor, Kyiv city, 01032

Funded by:
United States Agency for International Development
(USAID)

Funded under:
Agriculture and Rural Development Support project

Prime Contract Number: AID-OAA-1-12-00027

3anuT Ha NnoAaHHA Npono3uuin
3N NeARDS-S1-16
Ha HagaHHs nocnyr 3:

«PoamiweHHa  ponukis
TENeBI3iNHNX KaHanax»

couianbHOI  peknamn  Ha

MigpsgHuk:

KimoHikc IHTepHeLwwHn IHK

npoekT «[iaTpMMKa arpapHoro i CinbCbKOro poO3BUTKY»
(«Arpocinbpo3BUTOK»)

M. Kuis, 01032, 6ynbBap Tapaca LlUeBueHka, 6yn.35,

bisHec-ueHTp "EBpona Nna3a", kopnyc 2, 6-11 noBepx

®inaHcyBaHHS:
AreHtctBo CLUA 3 MbkHapogHOro po3BuTKy
(USAID)

diHaHCyBaHHSA 3a NPOEKTOM:
«MMigTpMMKa arpapHoro i CifibCbKOro po3suTKy»

Howmep KoHTpakty: AID-OAA-I-12-00027

ETHICAL AND BUSINESS
CONDUCT REQUIREMENTS

Chemonics is committed to integrity in procurement, and only
selects suppliers based on objective business criteria such as
price and technical merit. Chemonics expects suppliers to
comply with our Standards of Business Conduct, available at
http://www.chemonics.com/OurStory/OurMissionAndValues/
Pages/default.aspx.

Chemonics does not tolerate fraud, collusion among offerors,
falsified proposals/bids, bribery, or kickbacks. Any firm or
individual violating these standards will be disqualified from
this procurement, barred from future procurement
opportunities, and may be reported to both USAID and the
Office of the Inspector General.

Employees and agents of Chemonics are strictly prohibited
from asking for or accepting any money, fee, commission,
credit, gift, gratuity, object of value or compensation from
current or potential vendors or suppliers in exchange for or as
a reward for business. Please contact Patrick Rader, Chief of
Party, (prader@ukraineards.com), with any questions or
concerns regarding the above information or to report any
potential violations. Employees and agents engaging in this
conduct are subject to termination and will be reported to
USAID and the Office of the Inspector General. In addition,
Chemonics will inform USAID and the Office of the Inspector
General of any supplier offers of money, fee, commission,

BUMOIMM LWOOO ETUKU TA KOPMOPATUBHOI
NOBEAIHKK
KiMOHikC kepyeTbCcsl mpuHUMNamyu O0OPOCOBICHOCTI  Mpwu

3[0iNCHEHHI 3akyniBenb, i 0OMpae nocTavanbHUKIB BUKIHOYHO
Ha niacTaBi 06’ EKTUBHUX OiNOBUX KPUTEPIIB, TaknX SK LiiHa Ta
TexHiYHi nepeBarn. KiMOHIKC o4ikye Big nocTadanbHUKIB
BUKOHAHHSA HaWMX CTaHOapTiB KOPNOpaTMBHOI MOBEAIHKK, 3
AKUMU MOXHa 0O3HanoMuTUCS Ha:
http://www.chemonics.com/OurStory/OurMissionAndValues/
Pages/default.aspx.

KiMOHIKC He TepnuTb LlaxpancTea, 3MOB MK Yy4YaCHWKaMU
KOHKYpCY,  anbCUdiKOBaHNX  TEHAEPHUX  MNpPOno3wnLin,
xabapHuuTBa, UM «BigkaTiB». Byab-sika dipma um isnyHa
ocoba, Wwo nopylwye Ui ctaHgapT, byae avckeanicgikoBaHa
Bif, y4acTi y 3akynisni, i 6yae 3abopoHeHO nofanbLly y4acTb
Yy MOXNUBUX ManbyTHIX 3akyniensx, i npo Hei 6Oyne
nosigomneHo sik go USAID, Tak i go Odpicy eHepanbHoro
IHcnekTopa.

MpauiBHrkam Ta areHTam KimoHikc cyBopo 3abopoHsieTbCs
BUMMAraTu 4 npuamaTi rpoLli, roHopap, KOMICilHi, KpeawuT,
noJapyHku, BUHaropoay, BapTiCHi NpeaMeTH Yn KOMMeHcaLilo
BiJ HasiBHUX YM MOTEHLiINHNX MocTavyaribHUKIB B OOMiH UM K
BMHAropoAdy 3a 3aMOBIneHHsi. 3B’sidywtecsl, Gyab-nacka, 3
MaTtpikom Pengepom, KepiBHukom MpoekTy
(prader@ukraineards.com), 3 Bulle 3ragaHMx MNUTaHb.
MpauiBHWKN Yn areHTw, AKi 3aiMaroTbCsl TAKOK MPAaKTMKOL,
nignsaratoTb 3BiNbHEHHO; Npo HUX 6yae nosigomneHo USAID i
Odic eHepanbHoro IHcnektopa. Okpim Toro, KimoHikc
nosigomntb USAID i Odic MeHepanbHoro IHcnekTopa npo
Oyaob-aki npono3uuii Big OyAb-sIKMX MNOCTaYanbHUKIB Npo
rpoLi, roHopap, KOMICilHi, KpeauT, NoJapyHOK, BUHAropoay,
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credit, gift, gratuity, object of value or compensation to obtain
business.

The Subcontractor must be impartial and objective in
relationships with all media outlets. Personal relationships or
business affiliations must not take precedence over the
education campaign’s interests in any media-buying
decisions undertaken on the ARDS behalf.

Offerors responding to this RFP must include the following as

part of the proposal submission:

e Disclose any close, familial, or financial relationships with
Chemonics or project staff. For example, if an offeror’s
cousin is employed by the project, the offeror must state
this.

e Disclose any family or financial relationship with other
offerors submitting proposals. For example, if the
offeror's father owns a company that is submitting
another proposal, the offeror must state this.

e Certify that the prices in the offer have been arrived at
independently, without any consultation, communication,
or agreement with any other offeror or competitor for the
purpose of restricting competition.

e Certify that all information in the proposal and all
supporting documentation are authentic and accurate.

e  Certify understanding and agreement to Chemonics’
prohibitions against fraud, bribery and kickbacks.

Potential violations may also be reported directly to
Chemonics at to BusinessConduct@chemonics.com or by
phone/Skype at 888.955.6881.

BapTiCHI npegmMeTn um

3aMOBEHHS.

MigppsgHWK NoBMHEH ByTU HeynepeaXeHWM i 06'EKTUBHUM y

BiHOCMHax 3 ycima 3acobamu macoBoi iHpopmaLii. OcobucTi

BigHOCMHM abo 6i3HeC npuHanNEeXHICTb He MOBWUHHI MaTh

npiopuTeT Hag iHTepecaMu MPOCBITHULBKOI kKamnaHii B 6yab-

AKUX pilleHHAX WoAo 3akynieni media, NPUAHATUX Big iMEHI

NPOEKTY «Arpocinbpo3BUTOKY.

YyacHMKM  KOHKypCy, LWO HagaBaTUMyTb nponosuuii y

BignoBiab Ha wuen 3II, NOBWMHHI BKNHOYMTU SK YaCTUHY

nofaHHsA Npono3uuii Take:

o Poskputn Oyab-siki Onm3bKi, POAMHHI 4M  biHAHCOBI
CTOCYyHKM 3 nepcoHanom KiMOHIKC 4M  npoekTy.
Hanpuknag, sikwo gBotopigHuii 6pat/cectpa yvacHuka €
npauiBHUKOM NPOEKTY, YHACHUK MNOBMHEH Lie 3a3HavnNTHU.

e  Poskputn Gyab-siki pOAUHHI 4M PIHAHCOBI CTOCYHKM 3
iHLUIMMK yYacHMKaMM KOHKYPCY, SIKi nogaroTb Nponosuii.
Hanpuknag, skwo 6aTbKy y4acHUKa KOHKYPCY HanexuTb

KOMMNeHcauito  3a OTpUMaHHA

KOMMaHis, fdKka noJa€e iHWy Mpono3unuilo, Yy4acHMK
KOHKYPCY NMOBMWHEH L& 3a3Ha4nTun.
e [ligTBEpPOMTW, WO UiHM Yy Npono3uuii  BU3HaYeHi

He3anexHo, 6e3 Oyab-AKMX KOHCYNbTauii, CRinkyBaHHs
UM Y3roOXKeHHs 3 Oydb-sIKUM iHLIMM YYaCHWKOM 4u
KOHKYPEHTOM 3 METOH OOMEXEHHST KOHKYPEHLji.

o [ligTBEpauTW, WO BCSA iHOPMaUis y npono3udii Ta BcA
OOKyMeHTalisi, WO [JOAaeTbCsA, € [AOCTOBIpHOK Ta
TOYHOIO.

o [ligTBEPOUTN PO3YMIHHSA | NOrogXeHHs i3 3abopOoHOI
KiMmOHiKc WwaxpancTtea, xabapHuLuTBa Ta «BigkaTiBy.

Mpo MOXNUBI MNOPYLUEHHA MOXHA TakoX MOBIAOMMIATH
6e3nocepeaHbO no KimoHikc 3a agpecoto:
BusinessConduct@chemonics.com 41 TenedoHoM/ckannom
3a HomepoM: 888.955.6881.
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Posain | [HCTPYKUIT y4acHMKaM KOHKYpCY
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1.2 KiHueBui TepMiH nogaHHSA nponosudii

1.3 MogaHHAa npono3unii

1.4 Bumorn
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1.10 YMOBW CyOKOHTpakTy

1.11 [MpaBoBigHOCUHM

Poszgin Il BuxigHi MONOXEHHS, TEXHiYHE

3aBOaHHs, pes3ynbTatn, Ta rpadik
OOCATHEHHS pe3ynbTaTisB

1. BuxiaHi nonoxeHHA

1.2. TexHiyHe 3aBAaHHS

I.3. PesynbtaTtu

I1.4. "pacbik JOCArHEHHNA pesynbTaTiB
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nponoaunuii

Hopatok 2 KepiBHnUTBO 3 po3pobku chiHaHCOBOT
npono3uuii Ta NpUMipHUIN GroaxeT

HNopaTtok 3 HeobxigHi nocBig4eHHsA
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Kogekc
nonoxeHb
CnyxboBeLlb 3 KOHTPakTiB
USAID

KepiBHUK NpoeKTy
MpencraBHMK cnyxboBuUsa 3
koHTpakTiB USAID
BiorpadiyHa goBigka
®epnepanbHi NONOXEHHSA NPo
3akynieni

MOHITOpUHT Ta ouiHKa
Horoeip npo Henpsami
BUTPaATK,  [OCATHYTUA B
pes3ynbTaTi neperoBopis
Heypsapgosa opraHisauis

denepanbHUX

3anut Ha noaaHHs
npono3unuin

CnonyuyeHi WTatn
AreHTCTBO CWA 3

Mi>XHapOZHOro po3BUTKY
Micia USAID B YkpaiHi
MopaTtok Ha goaaHy BapTicTb
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Section I. Instructions to Offerors

1. Introduction

Chemonics, the Buyer, acting on behalf of the U.S.
Agency for International Development (USAID) and
the Agriculture and Rural Development Support
(ARDS) project, under contract number USAID
Contract No. AID-OAA-1-12-00027, Task Order #
AID-121-TO-16-00002 is soliciting offers from
companies and organizations to submit proposals to
participate with ARDS to carry out a placement of

social ad spots to reach rural audiences.

ARDS is a USAID project implemented by
Chemonics in Ukraine. The goal of ARDS is to
support broad based, resilient economic growth
through a more inclusive, competitive, and better
governed agriculture that provides attractive
livelihoods in rural areas of Ukraine. The project will
work both at the national and regional level, with a
special focus on rural development in southern and
eastern Ukraine.

The project implements a series of information and
education campaigns to raise awareness of
Ukraine's population on various issues related to
improving the efficiency of agriculture, development
of farming, land issues and rural development, and
aim to clarify various aspects of the reforms of
agricultural policy and their impact on target
audiences and the expected results of reforms.

The project will purchase television time and place 30
second spots to reach rural audiences. This
subcontract is solely for the purpose of purchases
over a 6-week period. Subcontractor will be asked to
produce a plan, purchase time, place public service
announcements and track television stations’ play of
the spots.

Chemonics will issue an award to one company or
organization. The award will be in the form of a firm
fixed price subcontract (hereinafter referred to as “the
subcontract”. The successful Offeror shall be
required to adhere to the statement of work and
terms and conditions of the subcontract, which are
incorporated in Section Il herein (please see
separate file referred to in the announcement).

Offerors are invited to submit proposals in response
to this RFP in accordance with Section |
Instructions to Offerors, which will not be part of the
subcontract. The instructions are intended to assist
interested Offerors in the preparation of their offer.

Po3pin |. IHCTpyKUii yHacHUKam KOHKypcy

1.1. BcTtyn

KimoHikc, 3amoBHUK, WO Aje Big iMmeHi AreHtctea CLUA 3
MixxHapogHoro po3sutky (USAID) Ta npoekt «lligTpumka
arpapHOro i CinbCbKOro Po3BUTKY» («Arpocinbpo3BUTOKY ),
3a koHTpaktom 3 USAID Ne AID-OAA-1-12-00027,
3asaaHHA # AID-121-TO-16-00002 oronoLuye KOHKYpPC Ha
nogaHHA Nponosuuin Bif KOMMNaHiA Ta opradisauin ans
y4acTi 3 NPOeKTOM «ArpocisibpO3BUTOK» Y PO3MILLEHHI Ha
TeneBi3iiHMX KaHanax pornuvKiB couianbHOI peknamu ans
OXOMMEHHS CiNbCLKOrO HaceneHHs.

MpoekT «Arpocinbpo3suTok» — ue npoekt USAID, wo
peanidyetbca KiMOHikC B YKpaiHi. MeTo npoekty
«Arpocinbpo3BUTOK» € CMPUSIHHA BCEOXOMIOKYOMY i
CTINKOMY EKOHOMIYHOMY 3pPOCTaHHIO LUMASXOM PO3BUTKY
CiNbCbKOrO  rocnogapcTea i CTBOpeHHs  BinbLu
NpmBabnvMBMX YMOB MPOXMWBAHHS B CiMbCbKill MiCLLEBOCTI
YkpaiHu. NpoekT npauioBaTMMe Ha HauioHanbHOMY Ta
perioHanbHOMY piBHi, Ta Npuainatume ocobnuBy yBary
pPO3BMTKY CinNbCbKOro rocrnojapctsa Yy niBOEHHWX Ta
CXiAHMX perioHax KpaiHu.

[MpoekT peanisye HU3KYy iHOopMaLiHUX | NPOCBITHULIbKNX
KaMnaHin 3 MeTol NiABULEHHS 00i3HAaHOCTI HacerneHHs
YkpaiHM 3 pi3HOMaAHITHUX nNUTaHb, $Ki  CTOCYHTbCS
niaBMWEHHA edEeKTUBHOCTI CiNbCbKOro rocnogapcTia,
pO3BUTKY (hepMepcTBa, 3eMeribHUX MUTaHb Ta CiflbCbKOro
PO3BUTKY, | CNPAMOBaHi Ha PO3’ACHEHHSA Pi3HOMaHITHUX
acnekTiB pedopm arpapHoi NOMITUKK, iX BNIMBY Ha LLifNbOBI
ayanTopii Ta ouvikyBaHUX pe3ynbTaTiB pedopm.

MpoekT 3akynuTb edipHUA 4Yac | pPO3MICTUTL Ha
TenebayeHHi 30-CeKyHOHI pONMUKM AN OXOMNNEHHS
CiNbCbKOro HaceneHHs. Llen cybkoHTpakT Byae yknageHo
BMKIIOYHO 3 METOK PO3MILLEHHS PONnUKIB npoTsarom 6
TUXKHIB. Cy6nigpsgHuky byane 3anpornoHoBaHo
nigrotTyBatn nnaH, 3akynutu edipHuMn 4ac, po3MiCTUTK
couianbHy peknamy i 30iIACHUTU MOHITOPUHI nokasy
POnuKIiB Ha TeneBi3iNHNX KaHanax.

KimoHikc yknage CyOKOHTpaKT 3 OAHIEI0 KOMMaHIe yu
opraHisauieto. YMoBu cnienpaui 6yayTe 3adikcoBaHi y
dopwmi gorosopy nigpagy 3 dikcoBaHo UiHOW (Hagani —
«CybkoHTpaKkT»). lNepemoxeub KOHKYpCy MOBUMHEH Oyae
OOTPUMYBATUCA TEXHIYHOTO 3aBAaHHA Ta MOSOXEHb |
YMOB CYOKOHTpakTy, ki € yactmHoto Posginy Il uboro
OokymeHTy (Byob nacka BigkpuiTe okpemuin cann, Ha
SIKUIA € NOCUMNAHHS B OrONOLLEHHI).

Y4yacHUKM  3anpoluyloTbCs  nogasaTu  nponosuuii -y
Bignosiab Ha uen 3 y signosigHocti oo Pospiny |
IHCTPYKUii y4YacHMKaM KOHKypcy, skuni He 0Oyge

YacTMHOK CYOKOHTpakTy. |HCTpyKuii MalTb Ha MeTi
AOMOMOTTU  3aiHTEPEecoBaHNM y4YacHWKaM nigrotysaTu
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Any resulting subcontract will be guided by Sections
Il and IlI.

This RFP does not obligate Chemonics to execute a
subcontract nor does it commit Chemonics to pay
any costs incurred in the preparation and submission
of the proposals. Furthermore, Chemonics reserves
the right to reject any and all offers, if such action is
considered to be in the best interest of Chemonics.

Unless otherwise stated, the periods named in the
RFP shall be consecutive calendar days.

CBOI0 NPoNo3unLito. Byab-aKnui CyGKOHTPAKT, LLO BUHUKHE B
pesynbTarTi, kKepyBatumeTsca Posginamu Il 1a lll.

Llen 3IMN He Haknagae Ha KiMoHikc 3000B’A3aHHSA Woa0
yKrnagaHHs CyOKOHTpakTy Ta onnatu Oyab-sikux BuUTpaT,
Aki 6yno noHeceHO nNig 4ac nigroToBKM Ta MNOAAHHSA
npono3auuin. binbw Toro, KiMoHikc 3anuwae 3a coboto
npaBo BigxvunuTn Byab-siky YM BCi NPONO3uLii, AKLWO Taki
nii 6yayTe B iHTepecax KiMoHikc.

OkpiMm BMMNagkiB, KONMW BKa3aHO iHakwe, nepiogu, WO
Ha3BaHi y 3Il1, o3Ha4yatoTb NOCMIAOBHI KaneHaapHi AHi.

I.2. Offer Deadline
Offerors shall submit their offers electronically only.

Emailed offers must be received by 13:00 on the date
specified as proposal due date in the table of Section
I.6 below, at the following address:

Volodymyr Nakonechnyi,
Director of Strategic Investment Fund
subcontracts@ukraineards.com

Faxed offers will not be considered.

Offerors are responsible for ensuring that their
proposals are submitted in accordance with the
instructions stated herein. Late proposals may be
considered at the discretion of Chemonics providing
the factors that caused the delay were beyond the
Offeror’s control. Chemonics cannot guarantee that
late proposals will be considered.

.2. KiHueBui TepmiH NoaaHHA npono3uuii

Y4YyacHuUKM NogatoTb CBOI NPONO3MLIT TiNbKM €NeKTPOHHO
NOLUTOHO.

Mponoauuii, HagicnaHi enekTPOHHOK MOLUTOK, MalTb
Oyt opepxaHi He nisHiwe 13:00 gaTn, 3a3HayeHoi B
HVXYeHaBeeHin Tabnuui posainy 1.6 gk gata nopaHHs
npono3auuii, Ha HacTymnHy agpecy:

Bonogumupy HakoHeuyHomy,

KepiBHUKY Bigainy rpaHTiB Ta KOHTPAKTIB MPOEKTY
«ArpocCinbpo3BUTOKY.

subcontracts@ukraineards.com

Mpono3unuii HagicnaHi bakcom He po3rnNsgaTUMyThCS.

Y4acHUKM  KOHKypCYy HecyTb BiAnoBifanbHiCTb  3a
3abesneveHHs Toro, wWo ix mMponosuuii nogaHi y
BignNOBIAHOCTI 00 IHCTPYKUIN, fKi BUKNageHi B LUbOMY
DOKyMeHTi. [1pono3uuii, nogaHi i3 3anisHeHHsIM, MOXYTb,
3a piweHHAM “KiMOHIKC”, ByTW po3rnsaHyTi, AKWOo dakTopw,
O CNPUYMHUNK 3ani3HeHHs, Bynn nosa mexamu BNnBY
yyacHuka. KiMOHIKC He rapaHTye, Lo npono3uuii, ski 6ynm
nogaHi 3 3anisHeHHAM, ByayTb PO3rMSHYTI.

I.3. Submission of Offers

Proposals must be submitted electronically only.
Offerors are requested to insert “RFP No ARDS-S1-
16” in the subject line.

Offerors wishing to respond to this RFP must prepare
proposals in Ukrainian, using A4 format, 11-point
Arial font, single-spaced.

Separate technical and cost proposals must be
submitted by email no later than the time and date
specified in 1.2. The proposals must be submitted to
the point of contact designated in |.2.

The Offeror must submit the proposal electronically
with up to 3 attachments (up to 10 MB limit) per email
using Adobe Portable Document Format (PDF).
Offerors must not submit zipped files. Those pages
requiring original manual signatures should be

I.3. MopgaHHA npono3unuin
[Mpono3uuii nogaTbLCA BUKNIOYHO B €NEKTPOHHIN hopMi.
B noni «Tema» enekTpoHHOro N1cTa NPOCUMO 3a3HaunTK
«Ha 3anut Ne ARDS-S1-16».

YyacHuku, ki 6axaroTb Bignosict Ha ue 3M1I1, NoBUHHI
nigrotysatu nponosuuii yKpaiHCbKO MOBOW, B dopmari
A4, wpudrt Arial 11, oguHapHui iHTepBarn.

TexHiyHi | UiHOBI npono3uuii nogakTbCad OKpeMUMU
darinamu (gogaTtkammn) enekTpoHHOK MOLUTOK He Mi3Hile
[aTtn Ta yacy, Wo 3asHadveHi y 1.2. MNMpono3uuii nogatTbea
Ha iM’st ocobu, Lo BU3HaYeHa y |.2.

Y4yacHUK KOHKYpCy nogae nponosuuilo  enekTPoHHO
nowTow 3 He Ginblue Hix 3-ma gogatkamu (B mexax 10
MB) 0o enekTpoHHOro nucra 3 BukopucTaHHsaM Adobe
Portable Document Format (PDF). Y4acHUKM KOHKYpCYy He
NOBWHHI NofaBaTtv apxiBoBaHi davnn. CTOpiHKK, sKi
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scanned and sent in PDF format as an email

attachment.

The technical proposal and cost proposal must be
kept separate from each other. Technical proposals
must not make reference to pricing data in order that
the technical evaluation may be made strictly on the
basis of technical merit.

BMMaralTb OpMWriHanmbHOro  nianucy, MatTb
CkaHoBaHi Ta HagicnaHi y popmarti PDF.
TexHiyHa npono3uisi Ta LiHOBa Npono3uLisi NOBUHHI ByTn

BiJOKpeMIneHi ogHa Big oaHoi. TexHiyHi nponosuuii He

oytn

NMOBUHHI MICTUTU MOCMNAHb Ha [daHi Wodo UiH Aans
3abe3neyvyeHHst TOro, Lo TexHiYyHa oLjiHKa
30iINCHIOBATUMETLCA BUKIMIOYHO Ha OCHOBI TEXHIYHMX

nepesar.

.4. Requirements

To be determined responsive, an offer must include
all of documents and sections included in 1.4.A and
1.4.B.

l.4. Bumorn

Ons Toro, wWob6 BBaxaTUCA Takow, WO Bignosigae
BMMOram, Npono3suuis NOBMHHA BKIOYATK BCi AOKYMEHTU
Ta po3ainu, wo BkrtoveHi go 1.4.A ta 1.4.B.

A. General Requirements

Chemonics anticipates issuing a subcontract to a
Ukrainian company or organization, provided it is
legally registered and recognized under the laws of
Ukraine and is in compliance with all applicable civil,
fiscal, and other applicable regulations. Such a
company or organization could include a private firm,
non-profit, civil society organization, or university.

Companies and organizations that submit proposals
in response to this RFP must meet the following
requirements:

i. Companies or organizations, whether for-
profit or non-profit, must be legally registered
under the laws of Ukraine upon award of the
subcontract.

ii. Companies or organizations must have a
local presence in Ukraine at the time the
subcontract is signed.

iii. Firms operated as commercial companies or
other organizations or enterprises (including
nonprofit organizations) in which foreign
governments or their agents or agencies
have a controlling interest are not eligible as
suppliers of commodities and services.

iv. Companies or organizations, whether for-
profit or non-profit, shall be requested to
provide a DUNS number if selected to
receive a subaward valued at USD$30,000
or more, unless exempted in accordance
with information certified in the Evidence of
Responsibility form included in the required
certifications in Annex 3.

A. 3aranbHi BUmoru

KimoHikc odikye HagaTn CyGKOHTpaKT yKpaiHCbKi KOMMaHii
4Yu opraHizauii, 3a yMOBW, WO BOHA € HPUONYHO
3apeEeCcTpoBaHOd Ta BU3HaAHOK 3a 3aKOHOA4ABCTBOM
YKkpaiHu, Ta fgie y BignoBigHOCTI OO0 BCiX 3aCTOCOBHMX
UMBINbHUX, diCcKarnbHUX Ta iHWWX 3aCTOCOBHMX NPaBOBUX
akTiB. Taka KOMMaHis 4YuM opraHizauid Moxe OyTu
npvBaTHO  ipMOIO, HenpuBYTKOBOK  OpraHisauieto,
opraHisauiero rpoOMagsHCbKOro CycninbCTBa YW BULLUM
HaBYarnbHMM 3aKnagom.

KomnaHii Ta opraHizadii, wWo nogawTb nponosuuii y

BianoBiab Ha uen 311, NOBWHHI BIiANOBIAATU TaKUM
BUMOraMm:

i. KomnaHii 4m opraHisauii, SK KOMepuiiHi, TakK i

HenpmOyTKOBi, MNOBUHHI OyTW 3apeecTpoBaHi 3a

3aKOHOO4ABCTBOM YKpalHM Ha 4ac MpUCYOXKeHHs
CYOKOHTpaKTYy.

ii. KomnaHii 4 opraHisauii noBuHHI MaTu Micuese
NPeAcTaBHMLUTBO B YKpaiHi Ha 4ac niganucaHHsA
CYOKOHTpaKTy.

iii. ®PipMn, WO 3QIACHIOTL AIANBHICTE HA KOMEpPLUINHIN
OCHOBI, 4M [HWI opraHisauii 4n nignpvemcTaea
(BkntovaroumM HenpubyTKOBI  OpraHisauii), B SKMX
KOHTpOmNbHa 4YacTka BRNacHOCTI HanexuTb ypsay
(Hanpuknag Ypsagy Ykpainu um ypagy iHWoi KpaiHu),
He MatloTb nNpaBa OyTy mocTavyanbHUKaMK TOBapiB i
nocnyr.

iv. KomnaHism abo opraHisauism, 6ygb TO KOMEpLiHi
abo HekomepUinHi, Oyae 3anponoHOBaHO HapaTu
Homep DUNS, B pasi Bigbopy Ans OTpuMMaHHSA
cyGkoHTpakTy Ha cymy USD $ 30000 a6o 6GinbLue,
SKLLO BOHW He 3BiNlbHEHI BignoBigHO 4o iHhopmauii,
sAKa 3acBigyeHa B dopmi 3acBig4yeHHs

1 If Offeror does not have a DUNS number and is unable to obtain one before proposal submission deadline, Offeror shall
include a statement in their Evidence of Responsibility Statement noting their intention to register for a DUNS number should it
be selected as the successful offeror or explaining why registration for a DUNS number is not possible. Contact Dun &
Bradstreet through this webform to obtain a number: https:/fedgov.dnb.com/webform Further guidance on obtaining a DUNS

number is available from Chemonics upon request.
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Offerors may present their proposals as a member of
a partnership with other companies or organizations.
In such cases, the subcontract will be awarded to the
lead company in the partnership. The leading
company shall be responsible for making all
partnership arrangements, including but not limited to
division of labor, invoicing, etc., with the other
company(ies). A legally registered partnership is not
necessary for these purposes; however the different
organizations must be committed to work together in
the fulfillment of the subcontract terms.

BignosiganbHoCTi, $Ka BkNod4eHa B HeOoOXigHi
ceptudikat B flogatky 32.

Y4YacHUKM KOHKYPCY MOXYTb NodaBaTu CBOT NPONo3nLii sik
UYneHn napTHepcTBa 3 IHWMMW  KOMMAHIAMW YK
opraHisadismu. Y Takux BuNagkax CyOKOHTpakT
YKNagaeTbCa 3 OCHOBHOK KOMMaHiel Yy napTHEPCTBI.
OcHoBHa KoMMaHia yknagae BCi MapTHEPCbKi yroAw,
BKINtOYalo4uM, npote He obmexyuncb, Npo posnogin
npaui, BWCTaBSIEHHA paxyHKiB, TOWO, 3 iHWWMMK
koMnaHiamu. HOpuamnyHa peecTpauis napTHepcTBa Ans
LMX Linen He BUMaraeTbCsi; NPOTe PidHi opraHiadii 6epyTb
3000B’A3aHHA  cniBrnpauloBaTtM AN BUKOHAHHS YMOB
CYOKOHTpPaKTYy.

B. Required Proposal Documents

1. Cover Letter
The offeror’s cover letter shall include the following
information:

i. Name of the company or organization

ii. Type of company or organization

iii. Address

iv. Telephone

v. Fax

vi. E-mail

vii. Full names of members of the Board of

Directors and Legal Representative (in case
of  foreign company representation
registered in Ukraine as a legal entity)
viii. Taxpayer Identification Number
ix. DUNS Number (if available at the proposal
submission date)
x. Official bank account information
xi. Other required documents that shall be
included as attachments to the cover letter:

a) Copy of state registration certificate.

b) Copy of Unified State Register of
Enterprises and Organizations of Ukraine
Certificate.

c) Copy of company VAT payer registration.

d) Evidence of Responsibility Statement,
whereby the offeror certifies that it has
sufficient  financial, technical, and
managerial resources to complete the
activity described in the scope of work, or
the ability to obtain such resources. This
statement is required by the Federal
Acquisition Regulations in 9.104-1. A
template is provided in Annex 3 “Required
Certifications”.

B. [lokymMeHTH, W0 AoAarnTbLCA A0 Npono3uuii

1. CynpoBigHui NucT
CynpoBigHWN NWUCT y4acHUKA MOBUHEH MICTUTU Taky
iHcbopmauito:

i. HasBa koMnaHii 4 opraHisauii

ii. Twun komnaHii Yn opraHisauii

iii. Agpeca
iv. TenedoH
v. ®akc

vi. EnektpoHHa nowTa
vii. TloBHI HanMeHyBaHHSA uneHiB Pagn dupekTopiB un
OpugnuHoro npegcTaBHUKa (y BMNaaKy
npeacTaBHMLUTBaA 3aKOpPAOHHOT KOMMaHil,
3apeecTpoBaHOro B YkpaiHi sk topuanyHa ocoba)
viii. lgeHTndikauinHMM NogaTKOBUA HOMEP NaTHMKa
ix. DUNS Homep (B pasi HasaBHOCTI Ha gaTy nogaHHs
nponoaunuii
x. OdpiuinHa iHdpopmauis npo 6aHKIBCbKMIA paxyHOK
Xi. I|HWi OOKYMEHTW, WO BUMarawTbCs, SKi MOBWUHHI
OyTu BKMOYEHI 9K AoAaTKM A0 CYNpoBIAHOro nucTa:
a) Konis ceigouTtBa Npo Aep>xaBHy peecTpauito
opraHisauii.
b) Konis gosigku npo npucsoeHHs EAPIMOY
c) Konis cBigoutBa npo peecTpauilo nnaTHUKa
nopaTKy Ha AoAaHy BapTiCTb.
d) 3acBigueHHs BiQNOBIOANbHOCTI, AKMM YYaCHUK
NiOTBEPOXYE HASABHICTb Y HbOIMO [A0CTaTHIX

biHAHCOBUX, TEXHIYHUX Ta YynpaBniHCbKUX
pecypciB Ons  34INCHEHHS  OianbHOCTI, WO
onucaHa y  TexHIMHOMY  3aBAdaHHi, 4w
MOXNUBICTb OTpUMaTK Taki pecypcu. Take
3acBigvyeHHs BumarawTbed  PegepanbHUMK
MonoxeHHamn wopo 3akynisens 9.104-1.

dopma Hapaetbcs y [Hopmatky 3 «HeobxigHi
NOCBIAYEHHSAY .

2 SIKkmio y4acHUK KOHKypcy He Mae Homepy DUNS i He Moske HOTO OTpUMATH JI0 3aKiHUEHHS TEPMiHY Mo/iadi 3aBOK, YIaCHUK
[IOBUHEH 3a3HA4YUTHU B CBOIH 3asB1 Ipo BIAMOBIAHICTS IPO CBiif Hamip 3apeecTpyBaTucs 1 oxepkat Homep DUNS B pasi Binbopy
B SIKOCTI YCIIIITHOTO y4acHUKa a00 MOSACHUTH, YOMY peecTpallis Juist oxepkanHst Homepy DUNS He € moxnBoro. 3BepTaidiTech
1o Dun & Bradstreet uepes 1o Be6-popmy, o6 orpumat Homep: https:/fedgov.dnb.com/webform IlomanbIi Bka3iBku, 110
CTOCYIOThCs oTpuManHs HoMepa DUNS MoskHa oTpuMaty 3a 3anmuToMm Bij KiMoHikc.
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e) Memorandum of Intentions signed by
members of a partnership in case offerors
submit a proposal in partnership.

A sample cover letter is provided in Annex 1 of this
RFP.

2. Technical Proposal

The technical proposal shall comprise the following
parts:
Part 1: Technical Approach, Methodology and
Detailed Work Plan. This part may not exceed 3
pages.

The technical response must describe the
methodologies and technical resources to be used to
carry out tasks specified in Section Il Background,
Scope of Work, Deliverables, and Deliverables
Schedule.

Part 2: Management, Key Personnel, and Staffing
Plan. This part may not exceed 2 pages. CVs for key
personnel may be included in an annex to the
technical proposal and will not count against the page
limit. Please describe how proposed staff will work
collaboratively to achieve offeror's proposed
technical approach to the scope of work.

Part 3: Corporate Capabilities, Experience, and Past
Performance. This part may not exceed 3 pages.

Part 3 must include a description of the company and
organization, with appropriate reference to any
parent company and subsidiaries. Offerors must
include details demonstrating their experience and
technical ability in implementing the technical
approach/methodology and the detailed work plan.
Additionally, offerors must include three 3 past
performance references of similar work (under
contracts or subcontracts) previously implemented
as well as contact information for the companies for
which such work was completed. Contact information
must include at a minimum: name of point of contact
who can speak to the offeror’'s performance, name
and address of the company for which the work was
performed, and email and phone number of the point
of contact.

Chemonics reserves the right to check additional
references not provided by an offeror.

e) lNpoTtokon npo Hamipu nianucaHun
opraHisauisiMu - yneHamu napTHepcTBa , B pasi
noAaHHsA Nponosuuii y napTHEPCTBI.

Mpuknag cynposigHoro nucta Hagaetbes y doaatky 1 oo
uboro 3.

2. TexHiYHa nponos3uLis

TexHivyHa I'IpOI'IO3VILI,i$| CKInaga€eTbCA 3 TaKMX YaCTUH:

YacTtmHa 1: TexHiyHuIi nigxia, MeToaonoria 1a getanbHum
poboumn nnaH. Ls yactmHa mae Oytm obcarom go 3
CTOpIHOK.

TexHiyHMn onuc nOoBMHEH onucatu MEeTOoAoNorit Ta
TEXHIYHI pecypcu, ski 6yayTb BMKOPUCTOBYBaATUCA AnNs
BMKOHAHHSA 3aBAaHb, 3a3HadveHux y posgini |l «BuxigHi
NOMNOXEHHS, TEXHIYHEe 3aBAaHHA, pesynbTaTh Ta rpadgik
OOCArHEHHs pe3ynbTaTiBy.

YactmHa 2: lNMnaH ynpaBniHHA Ta KOYOBWUIA MEpCcOoHan
npoekty. Lla yactuHa mae 6yt obcarom 0o 2 CTOPIHOK.
Pestome oCcHOBHOro nepcoHany MoxyTb OyTW BKMOYEHi AK
[oOaTtok A0 TEeXHIYHOI Mponosuuii, Npu LbOMY BOHWU He
nignagatlTb Mig 06MeXeHHs1 Woao KifbKOCTi CTOPIHOK.
byab-nacka, onuwiTb, $K 3anponoOHOBaHWW nepcoHan
cnienpautoBaTMme Ans 3abesneveHHs 3anponoHOBaHOro
Y4aCHUKOM TEXHIYHOro nigxoay A0 BUKOHAHHSA TEXHIYHOro
3aBAaHHs.

YacTtumHa 3: KopnopaTusHi MOXNMBOCTI, 4OCBIA Ta NepeaHi
pocsarHeHHs. Ls yactuHa Mae ©Oytu obcarom po 3
CTOPIHOK.

YacTtuHa 3 noBMHHA MICTUTM ONUC KOMMaHii Ta opraHisauii,
3 BIQMNOBIAHMM MOCUNAHHAM Ha OyAb-sIKy MaTepUHCBbKY
KOMMaHil0o Ta [OYipHi KOMNaHii.  YYacCHWKM KOHKypcCy
MOBWHHI BKMIOYUTYK AeTani, Wo AEMOHCTPYIOTh iX AOCBIA Ta
TEXHIYHY CMPOMOXHICTb peanisyBaTW TeXHiYHWUn nigxin/
MEeTOJOSOri0, Ta AeTanbHui nnaH poboTtn. Okpim TOro,
YYaCHUKWN NOBUHHI BKMIOYUTWN KOHTaKTHY iHbopMaLio ans
OLEPXXaHHS 3-X pekoMeHaaUin Woa0 BUKOHAHHA nogibHoi
po6oTH B MUHYNOMY (3a KOHTPaKTOM YU CyOKOHTPAKTOM),
a TaKoX KOHTaKTHY iHhopMaLito KOMNaHin, Ans AKMX Taka
poboTa 6yna BukoHaHa. KoHTakTHa iHhopmauis MOBUHHa,
AK MiHIMyM, MiCTUTW: HallMeHyBaHHS KOHTAKTHOI ocobw,
sika MOXe€ PO3MOBICTU NP0 BMKOHAHHS y4aCHUKOM poboTu,
HaWMeHyBaHHA Ta agpecy KoMmnadii, Aana  qkoi
3pificHioBanacsa poboTta, Ta enekTpoHHY agpecy i Homep
TenedoHa KOHTaKTHOT ocobu.

KiMoHikc 36epirae 3a coboto nNpaBo ogepaTtv A0AATKOBI
pekoMeHaauii, Big OCiO Ta KOMMaHi, Aki He BKa3aHi
YYaCHUKOM.
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The offeror shall describe their experience in buying
media for at least three clients. Provide a detailed
description of the campaign and services completed
for each client, the added value (if any) negotiated
on the client’s behalf, and the measurable outcome
of each campaign.

The sections of the technical proposal stated above
must respond to the detailed information set out in
Section 1l of this RFP, which provides the
background, states the scope of work, describes the
deliverables, and provides a deliverables schedule.

3. Cost Proposal

The cost proposal is used to determine which
proposals represent the best value and serves as a
basis of negotiation before award of a subcontract.

The price of the subcontract to be awarded will be an
all-inclusive fixed price. No profit, fees, taxes, or
additional costs can be added after award.
Nevertheless, for the purpose of the proposal,
offerors must provide a detailed budget showing
major line items, e.g. salaries, allowances, travel
costs, other direct costs, indirect rates, etc., as well
as individual line items, e.g. salaries or rates for
individuals, different types of allowances, rent,
utilities, insurance, etc. Offers must show unit prices,
quantities, and total price. All items, services, etc.
must be clearly labeled and included in the total
offered price. All cost information must be expressed
in UAH. See Annex 2 for a sample cost structure.

The cost proposal shall also include a budget
narrative that explains the basis for the estimate of
every cost element or line item. Supporting
information must be provided in sufficient detail to
allow for a complete analysis of each cost element or
line item. Chemonics reserves the right to request
additional cost information if the evaluation
committee has concerns about the reasonableness,
realism, or completeness of an offeror's proposed
cost.

If it is an offeror’s regular practice to budget indirect
rates, e.g. overhead, fringe, G&A, administrative, or
other rate, Offerors must explain the rates and the
rates’ base of application in the budget narrative.

YyacHuK Mae onucaTu CBi OOCBI4 3akyniBni egipHoOro
yacy nNpUHaWMHI Ons  TPbOX  KIEHTIB, BKMOYUTU
OOKMNadHW onuc KamnaHii Ta nocnyr, HagaHux KOXHOMY
KNieHTy, AodaHy BapTiCTb (AKWO Taka €), ska 6Oyna
oTpMMaHa BHAcCMigoOK NepemMoBMH Big iMeHi KnieHTa, i
BUMIPIOBaHWI pe3ynbTaT KOXHOI KamMnaHii.

Posginn TexHiyHOI nponosuuii, $Ki 3a3HaveHi BuLle,
NMOBWHHI  BignoBigaTM AeTanbHin  iHopmauii, ska
3a3HayeHa y Posgini Il yporo 3MM, Ta Hagae BuUXigHI
MONMOXEHHS, BCTAHOBMIE TEXHIYHE 3aBAaHHS, Onucye
pesynbTatu poboTM Ta Hagae rpadik [OCATHEHHS
pesynbTaTiB poboTu.

3. LliHoBa npono3suist

LliHoBa nponoauuisi BUKOPUCTOBYETLCA ONA BM3HAYEHHSA
nponoauuii, WO Hagae HaWkpally BapTiCTb i crnyrye
OCHOBOKW  AnNd  NepeMoBUMH  neped  YKMageHHAM
CYyOKOHTpaKTY.

Llina cybkoHTpakTy, s«kui Oyae yknageHo, Oyge
dikcoBaHOW UiHOI, ska BKMw4Yae Bci BuTpatu. [licns
yKrageHHs CyOKOHTpPaKTy HEMOXIMBO JoJdaTtu aoxia,
KOMICiVHI onnaTtn, nogaTtku, Yy gogaTtkosi Butpatu. [poTe,
ona  uinen nponosuuii  y4acHMKM MNOBWHHI  Hagatu
aetanisoBaHuii OompKeT, WO AEMOHCTPYE OCHOBHI CTaTTi
BUTPAT, Hanp., 3apobiTHa nnaTtHA, Haabasku, BUTpPATK Ha
BiOPAOKEHHS, iHLWIi NpsiMi BUTpaTU, koedilieHTU HenpsiMmnx
BUTpaT, a TakoX JdeTanisauilo 3a 3ragaHumu BuLle
OCHOBHWMW CTaTTAMM, Hanp., 3apobitHa nnaTHa abo
CTaBku onnaTm NoiMeHHo, Pi3Hi T™nn
HanbaBoOK, KOMyHarbHi NnaTexi, CTpaxyBaHHS, TOLLO.
Y4acHUKM KOHKYpPCY MOBWHHI BKasaTu LiHY 3a OOWHULIO,
KiNbKiCTb | 3aransHy BapTicTb. Bci ctaTTi BUTpaT, nocnyru,
TOWoO, MawTb OyTM YiTKO 3asHayeHi Ta BKMOYEHi A0
3aranbHoi UiHyM nponosuii. Bcs iHdhopmalis CTOCOBHO LjiH
NnofaeTbes Y rpuBHAX. [MBITECA NPUMIPHY CTPYKTYPY LiHU
y flopaTky 2.

LliHoBa nponosuuisi Mae TakoX BKNKOYaTW KOMEHTap 4o
OlooKeTy, SKMA MOSICHIOE Ha SKiM OCHOBI po3paxoBaHa
BapPTICTb KOXXHOTO LLIHOBOrO eNeMeHTY YK rpachm GrogxeTy.
CynposigHa iHdbopmauis HagaeTbcs [OCTaTHbO
JeTaniszoBaHo A Toro, LWob 3abes3ne4ynTi MoBHUIN aHani3
KOXHOr0 LJHOBOrO enemeHTy u4u rpadu OrooxeTy.
KiMoHikCc 3anuwae 3a cobot npaBo 3pobuTn 3anuT npo
HagaHHs  [O4ATKOBOI  LIHOBOI  iHhopmauii,  SKWo
OUiHOYHMA  KOMITET MaTuMMe 3acTEpPeXeHHs  LWoao
00r'pyHTOBAHOCTI, peaniCTU4HOCTi Y/ MOBHOTU LiHM, LIO
NPONOHYETLCS YY4ACHUKOM KOHKYPCY.

FAKWO 3BMYAMHOIO MPAaKTUKOK Y4aCHMKA KOHKYpCy €
BKIIOYATU Y BGHOXKET HENpsAMi BUTpaTW, a came HaknagHi
Ta [JojaTtkoBi  couianbHi  BUTpaTW,  yNpaBmiHCbKi,
agMiHiCTpaTMBHI Ta iHWI Tapudn, Y4aCHWKA MNOBUHHI

PART.FT.039, Rev.008, 23 December 2015
FO.LPRT.FT.002




Placement of social ad spots on TV channels
RFP No.ARDS-S1-16

Page 13 of 33

Chemonics reserves the right to request additional
information to substantiate an Offeror’s indirect rates.

Under no circumstances may cost information be
included in the technical proposal. No cost
information or any prices, whether for deliverables or
line items, may be included in the technical proposal.
Cost information must only be shown in the cost
proposal.

3.1. Taxes and VAT:

Because ARDS is a USAID funded project and is
implemented under a bilateral agreement between
the Ukraine and the U.S. Government, offerors must
not include VAT and customs duties in their cost
proposal.

ARDS is exempt from cooperating country taxes,
duties, and VAT. Therefore, ARDS shall pay for the
cost of services exclusive of VAT.

Chemonics International Inc. is implementing
international technical assistance programs and
projects in Ukraine in accordance with the Agreement
between the Government of the United States of
America and the Government of Ukraine about
Humanitarian and Technical Economic Cooperation
of May 7, 1992 (hereinafter referred to as
“‘Agreement”). Chemonics has to purchase goods,
works and services in order to carry out the above
mentioned international technical assistance project.
In accordance with the abovementioned Agreement
and Procedure of engaging, using and monitoring
international technical assistance approved by the
Cabinet of Ministers of Ukraine Resolution no. 153
(153-2002-n1) as of February 15, 2002, “On creating
a unified system for engaging, using and monitoring
international technical assistance”, the cost of such
goods (works, services) is exempt from Value Added
Tax (VAT).

Procurement of goods, works and services shall be
made at the cost of the international technical
assistance project and is relevant to the category
(type) of goods, works and services mentioned in the
procurement plan.

The project shall provide the successful offeror with
a copy of the registration card of the project for
purchasing the goods, works and services, issued by
the Ministry of Economic Development and Trade
and certified by the project’s stamp, and a copy of the

NosSiCHUTN Tapudu Ta TapudHy 6asy 3acTocyBaHHA Y
nosicHeHHsAx o OtomxeTy. KiMoHikc 3anuwae 3a coboto

npaBo 3pobuTM 3anuMT NpPO HadaHHs [A0[AaTKOBOI
iHbopmauii  gna  obrpyHTyBaHHA HENpPAMUX CTaBOK
yyacHuka.

LliHoBa iHdopmauis 3a xogHUX 06CTaBWH He Moxe ByTun
BKIIOYEHa [0 TexHiYHol nponosudii. LliHoBa iHdbopmauis
4Yn Byab-AKi LiHW, SK Woa0 pesynbTatiB podoTH, Tak i Wwoao
crtaten GlogKeTy, He Moxe ByTu BKIKOYEHA OO0 TEXHIYHOI
npono3auuii. LliHoBa iHbopMaLis HagaeTbCa BUKIHOYHO Y
LiHOBIN Npono3auuii.

3.1. Nogatkm Ta MNAB:

Ockinbkn NpoekT «Arpocinbpo3sBuTok» € npoektom USAID
i BTIMETLCA 3rigHO 3 [ABOCTOPOHHBOK Yrogow MiX
YkpaiHoto Ta Ypsgom CnonydeHux LUtatiB Amepuku,
yYaCHUKM He TMOBUHHI BKMOYATM [0 CBOEl LIHOBOI
npono3auuii NMAOB Ta MuTHI 360pWN.

MpoeKT «Arpocinbpo3BUTOKY» 3BINMbHAETLCA Bif NOAATKIB,
36opie Ta [[OB «kpaiHu-naptHepa (YKpaiHu). BigTak,
MpoekT onnavyBatume BapTicTb nocnyr 6e3 MAB.

KomnaHia KiMOHIKC |HTepHewHn I[HK. € BUKOHaBLEM
nporpam Ta NpPOekKTiB MXKHAPOAHOI TEXHIYHOT AONOMOrU B
YkpaiHi BignosigHo [o Yrogn mix Ypsgom YkpaiHu Ta
Ypsagom CLUA npo rymaHiTapHe Ta TEXHiKO-eKOHOMiYHe
cniBpoGiTHMLUTBO Bifg 7 TpaBHA 1992 poky (gani— «Yroaar)
Ta 3aKyrnoBye ToBapu, poboTu i nocnyrn AN BUKOHAHHS
3ragaHoro npoekTy MiXKHapoOHOiI TEXHIYHOI AonoMorwy,
BigNOBIAHO A0 3a3HayeHoi Buwe Yroam Ta [lopsagky
3anyyeHHsi, BMKOPUCTaHHSA Ta MOHITOPWUHIY MibKHapOAHOI
TEXHIYHOI  [JOMOMOrK,  3aTBEpPKEHOro  NOCTaHOBOI
KabineTy MiHicTpiB YkpaiHu Big 15 ntotoro 2002 p. N 153
(153-2002-n) «lpo  CTBOPEHHS  €OQUHOI  cUCTEMM
3anyyeHHsi, BUKOPUCTaHHS Ta MOHITOPUHIY MibXKHapoOHOI
TEXHIYHOI [OMOMOrM»; BapTiCTb TakuMx ToBapiB (pobiT,
nocnyr) 3BiNbHAETLCA Bi4 MogaTKky Ha goAaHy BapTicTb

(NOB).

3akyniBna TOBapiB, poOOGIT Ta MOCNyr 3AiNCHIOETLCS
KOLUTOM MPOEKTY MiXHapoAHOI TeXHi4HOI Jomnomorn Ta
BignoBigae kaTeropii (Tvny) ToBapiB, pobIiT Ta nocnyr,
3a3HayeHunx y NnaHi 3akyniserb.

[MpoekT Hagae nepemMoXLUIo KOMito peecTpauinHOl KapTKu
[MpoekTy, B pamkax AKOi 34iNCHIOETLCA 3aKyniBNsA ToBapi.,
pobiT i nocnyr, BuaaHoi MiHiCTEpPCTBOM €KOHOMIYHOrO
pos3suTKy i TopriBni Ykpainm (MEPTY) Ta 3acsigyeny
nedvatkoto [poekTy, a TakoX KOMilo MraHy 3akynisni abo
BUTAr 3 NNaHy 3akynieni, 3aceigyeHi nevaTtkoro [NpoekTy.
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procurement plan or an extract from the procurement
plan certified by the project’s stamp.

The offeror shall submit a fiscal bill for goods (works,
services) completed in accordance with the
procedure set forth below and marked “Without VAT”.
A fiscal bill shall include the grounds for VAT
exemption (project name, number and date of the
relevant contract). The subcontractor shall submit the
declaration to the state tax authority at its location
taking into account the abovementioned operations
and mentioning VAT exemption code #14060049
according to the Tax Exemptions Directory.

PLEASE NOTE: Offerors must affirmatively state
in the offer that they understand Chemonics is
VAT exempt and that this exception will be
recognized for all invoicing. Failure to
affirmatively state offerors intention to recognize
the Ukrainian VAT exemption may be grounds for
exclusion for consideration and award of a
contract under this RFP.

YyacHUK TeHAepy cKknagae B YCTAHOBIIEHOMY HWXYe
nopsiaKy noaaTkoBY HakNafHy LWOAO HaJaHHs ToBapiB
(pobiT, nocnyr) 3 nomiTkoto «be3 MOB». ¥ nogaTtkosin
HaKnagHin 3a3HavYaeTbCs nNiacTtaBa And 3BiNbHEHHA Big
MAB (Hassa [lpoekTy, HOmMep i paTa BiAMNOBIQHOrO
KOHTpakTy). CybnigpsaHMK nogae [0  OepXXaBHOro
nogaTkoBOro OpraHy 3a CBOIM MiCLE3HaXOO4XeHHAM
Jeknapauito 3 ypaxyBaHHAM 3a3Ha4YeHMX BULLE onepadii
Ta BKasye Ko Minbriu No nogaTtky Ha AodaHy BapTicTb Ne
14060049 BignosigHo go [oBigHWKa noaaTKOBUX Minbr.

BYOb NACKA, 3BEPHITb YBAI'Y: YYacHMKN KOHKypCY
NOBUHHI CTBEpAXYBasfibHO 3a3Ha4uUTU y npono3uuii,
WO BOHM PO3yMitoThb, WO KiMmoHikc € koMmnaHielo, sika
3BinbHeHa Big cnnatm MNAOB, i WO Take 3BiNIbHEHHA
3acTocoBYBaTMMeTbLCA A0 BCiX paxyHKiB. BiacyTHicTb
CTBEpPAXYyBaNibHOro 3a3Ha4eHHA yYacHUKaMu Hamipy
BU3HaTU 3BiNbHeHHA Big MNOB B YkpaiHi, moxe 6yTn
nigcrtaBoo ANs  HeAdonyweHHs npono3uvuii  go
po3rnsgy Ta npucyakeHHA cybKkoHTpakTy 3a uum 3M01.

I.5. Source of Funding, Authorized Geographic
Code, and Source and Origin

Any subcontract resulting from this RFP will be

financed by USAID funding and will be subject to U.S.

Government and USAID regulations.

All goods and services offered in response to this
RFP or supplied under any resulting award must
meet USAID Geographic Code 110 in accordance
with the United States Code of Federal Regulations
(CFR), 22 CFR §228, available at:
http://www.gpo.gov/fdsys/pkg/CFR-2012-title22-
vol1/pdf/CFR-2012-title22-vol1-part228.pdf.

The cooperating country for this RFP is Ukraine.

Offerors may not offer or supply any products,
commodities or related services that are
manufactured or assembled in, shipped from,
transported through, or otherwise involving any of the
following countries: Burma (Myanmar), Cuba, Iran,
North Korea, (North) Sudan, Syria. Related services
include incidental services pertaining to any/all
aspects of this work to be performed under a
resulting contract (including transportation, fuel,
lodging, meals, and communications expenses).

1.5. [xepeno c¢iHaHCyBaHHS, [O03BONEHUN
reorpachiyHui Koa, Axxeperno Ta NOXOMAKEeHHSs
Byab-akuii cybkoHTpakT 3a uum 3IM1IM 6yae diHaHcyBaTUcA
USAID i kepyBaTumeTbcs nonoxeHHsmu Ypaay CLUA Ta

USAID.

Bci ToBapu Ta nocnyru, Wo NponoHyTbLCA Y BIiANOBiAb Ha

uen 3MM, uyum nocTaBNATUMYTbCA 3a OyAb-sIKUM
CyOKOHTpaKTOM, MOBMWHHI BignosigaTn reorpadivyHoOMy
kogy 110 USAID vy BignosigHocti pgo Kogekcy

depepanbHux MNonoxeHe Cnonyyernx LWTatie (KOIM), 22
Kol §228, o3HaioMUTUCS 3 SKUM MOXHa 3a agpecoto:
http://www.gpo.gov/fdsys/pkg/CFR-2012-title22-
vol1/pdf/CFR-2012-title22-vol1-part228.pdf.

KpaiHoto, 3 sIKOK 34iACHI0ETLCA chiBnpaus Ans Lboro
31, € Ykpaina.

Y4acHUKM He MOXyTb MNPOMOHYBaTW YU MOCTaBMSATU
npogykTu, TOBapuM 4YM  nNOB'A3aHi  nocnyru,  SKi
BMPOBNSOTECA UM 30MpaoTbCs Yy, YU BiANPaBnsOTLCS,
TPaHCMOPTYOTLCS TPAH3UTOM Yepes, Yu OYAb-KUM IHLLNM
YMHOM CTOCYHTbCA Byab-AKOi 3 KpaiH, WO nepepaxoBaHi
Hwk4ye: Bipma (MbsHwma), Kyb6a, IpaH, MisHiyHa Kopes,
(MiHiuHMIA) CynaH, Cupia. MoB’si3aHi nocnyry BKNOYaTb
CYNYTHi NOCMYrK, WO CTOCY0TbCA ByAb-AKNX/BCiX acnekTis
uiei poboTtn, aKy Oyoe BUKOHAHO 32 KOHTPAKTOM
(BkMOYaluM  NepeBe3eHHsl, NanuMBO,  MPOXUBAHHS,
XapyyBaHHS Ta BUTpaTK Ha 3B’A30K).

I.6. Chronolognical List of Proposal Events

The following calendar summarizes important dates
in the solicitation process. Offerors must strictly
follow these deadlines.

1.6. XpoHonoriyHui nepenik NPonoHOBaHUX 3axoAiB

Y kaneHgapi, WO HaBOOUTbCS HWXKYE, 3a3HaYeHi BaXNmBi
0aTn B KOHKYPCHOMY Mpoueci. Y4YaCHUKU MOBUHHI YiTKO
NPUTPUMYBATUCA LUUX TEPMIHIB.
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RFP announcement 04/21/2017
Deadline for written questions 04/26/2017
Deadline for answers provided

to questions/clarifications 04/27/2017
Proposal due date 05/03/2017
Subcontract award (estimated) 05/15/2017

The dates above may be modified at the sole
discretion of Chemonics. Any changes will be
published in an amendment to this RFP.

Written Questions and Clarifications. All questions
or requests for clarifications regarding this RFP must
be in writing and submitted to Volodymyr
Nakonechnyi, Strategic Investment Fund Director
subcontracts@ukraineards.com no later than 18:00
on the date specified in the table of this Section 1.6
above. Please state «RFP No ARDS-S1-16» as a
subject of your email letter. Questions and requests
for clarification, and the responses thereto, will be
circulated to all RFP recipients who have indicated
an interest in this RFP.

Only written answers from Chemonics will be
considered official and carry weight in the RFP
process and subsequent evaluation. Any answers
received outside the official channel, whether
received verbally or in writing, from employees or
representatives of Chemonics, the ARDS project, or
any other party, will not be considered official
responses regarding this RFP.

Oral Presentations. Chemonics reserves the option

to have select offerors participate in oral
presentations with the technical evaluation
committee. Interviews may consist of oral

presentations of offerors’ proposed activities and
approaches. Offerors should be prepared to give
presentations to the technical evaluation committee
at the ARDS office within 2 days of receiving
notification.

Subcontract Award (estimated). Chemonics will
select the proposal that offers the best value based
upon the evaluation criteria stated in this RFP.

OronotwueHHs 3M1M1 21/04/2017
KiHueBMI TepMiH ang NMCbMOBUX 3anuTaHb  26/04/2017
KiHueBWI TepMiH HagaHHS

BiANOBIAEN/NOSICHEHb HA 3aMUTaHHSA 27/04/2017
[ata nogaHHa npono3uuii 03/05/2017

Oata yknageHHs cybKoHTpakTy (3a nonepegHimu
po3paxyHkamu) 15/05/2017

Hatn, wo 3a3HayeHi Bulle, MOXYTb 3MiHIOBaTUCA
BUKITIOYHO Ha po3cyd KimoHikc. Byab-siki 3miHM ByayTb
ony6nikoBaHi y goaatky oo usoro 3M1r1.

MucbMoOBi NMUTaHHA Ta NOACHeHHA. Bci nuTaHHA uu
3anMTN Ha MNOSCHEHHA CTOCOBHO LUboro 3MM NoBWMHHI
nogaesatmca y nucemosin  ¢opmi  Bonogumupy
HakoHe4yHOMYy, KepiBHUKY Bia4iny rpaHTiB i KOHTPaKTIB Ha
appecy subcontracts@ukraineards.com He nisHiwe 18:00
[aTu, BKkas3aHOi Yy BulleHaBedeHin Tabnuui uboro
po3giny 1.6. Npocumo 3a3HaunTh B noni «Tema» BaLloro
nncta «3MMIM Ne ARDS-S1-16». IMUTaHHS 4M 3anuTn Npo
HagaHHA poO3’'ACHEeHb Ta BignoBigi Ha Hux OyayTb
pO3noBCIOLXKEHI cepen  Yycix oTpumysadis  3IM1, ski
BUSABWIN CBIli iHTepec ao uporo 3101

Tinbkn nucbmoBi Bignosigi Big KiMOHIKC BBaXaTUMyTbCH
odiliMHMMN Ta MaTUMYyTb Bary CTOCOBHO KOHKypCy Ta
HacTynHoi ouiHkM npono3uuin. bByab-aki  Bignosiai,
OTpMMaHi nosa MexaMn OMILiNHUX KaHaniB, YCHO 4w
NUCbMOBO, Bif MpauiBHWKIB 4M npedcTaBHUKIB KiMOHIKC,
NPOEKTy  «Arpocinbpo3BuUTOK» 4M  BOyab-sKOi  iHLWOI
CTOPOHW, He BBaXawTbCH OIUiNHUMM BIAMNOBIASAMU
cToCcoBHO uboro 3M1M1.

YcHi npeseHTauii. KimoHikc 36epirae 3a coboto npaso
3anpocuT OKpeMux BidibpaHUX yyaCHMKIB KOHKYpCy OO0
y4acTi B YCHUX Npe3eHTalisx nepes TeXHIYHUM OLiHOYHUM
KOMIiTETOM.  I|HTEPB’I0 MOXYTb CKMagaTucst i3 YCHUX
npeseHTauin y4acHUKaMn KOHKYpPCY CBOEI NPOMOHOBAHOI
[iSANbHOCTI Ta nigxofiB. YYacCHUKM MOBUHHI OYTU rOTOBI
3pobuTK Npe3eHTaLjilo TEXHIYHOMY OLLIHOYHOMY KOMITETY B
odpici NPOeKTy « ArpocinbpPO3BUTOK» NPOTAroM 2 AHiB 3 AHSA
OTPVMaHHS NOBIAOMIEHHS.

[daTta yknapaHHA CYOKOHTpakTy (3a mnonepeaHiMu
po3paxyHkamu). KiMoHikc Binbepe nponosuito, sika
Hagae HaWKpally UiHYy Ha OCHOBI KpWUTEpIiB OLIHKW, SKi
3a3HauveHi y 3I1r1.

I.7. Validity Period

Offerors’ proposals—including cost— must remain
valid for 60 calendar days after the proposal
deadline.

.7. TMepion YnHHOCTI

lMpono3uuii  yyacHuKiB, BKMOYa4M LIHOBI, MaloTb
30epiratu YMHHICTb NpoTsirom 60 kaneHgapHUX OHIB micns
KiHLLEeBOro CTPOKY MOAaHHA MPonosuLin.

1.8. Evaluation and Basis for Award

An award will be made to the offeror whose proposal
is determined to be responsive to this solicitation
document, meets the eligibility criteria stated in this
RFP, meets the technical, management/personnel,

1.8. OuiHka Ta ocHOBa ANA yKnagaHHA KOHTPaKTy

Cy6koHTpakT Byae yknageHo 3 y4acHUKOM KOHKYpCY, uusi
nponosuuis 6yae BM3HaHa Takow, WO Bignosigae
BMMOraMm [OKYMEHTIB LbOro  KOHKYpPCY, KpuTepism
NPaBOMOYHOCTI, AKi 3a3Ha4veHi y ubomy 3[1M1, Bignosigae
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and corporate capability requirements, and is
determined to represent the best value to
Chemonics. Best value will be decided using the
tradeoff process.

This RFP will use the tradeoff process to determine
best value. That means that each proposal will be
evaluated and scored against the evaluation criteria
and evaluation sub-criteria, which are stated in the
table below. For overall evaluation purposes of this
RFP, technical evaluation factors other than cost,
when combined, are considered approximately equal
to than cost factors.

In case Offeror presents its proposal as a member of
a partnership with other companies or organizations,
the evaluation will take into account key personnel,
corporate capabilities, experience, and past
performance of all members of a partnership.

In evaluating proposals, Chemonics will use the
following evaluation criteria and sub-criteria:

TEXHIYHUM Ta ynpaBNiHCbKMM BMMOram, BMMOram Ao
nepcoHany, 40 KopnopaTUBHOI CPOMOXHOCTI, Ta BU3HaHa
Takow, Wo Hagae KiMoHikc Hambinbliy BUrogy/UiHHICTb.
Hanbinbwa BUroaa/uiHHICTb BU3HAYaETbCA 3
BMKOPMWCTAHHSAM NpoLecy BCEOIYHOro Y3romKeHHs.

B upomy 3l  BukopucTOBYBAaTUMETBCA  NpoOLIEC
Y3rogKeHHs ans BM3HA4YeHHSA HanoinbLLOT
Burogu/uiHHOCTI. Lle o3Havae, o KoxHy npono3auuito byae
OLiHEHO Ta NpPUCBOEHO Ganu Ha OCHOBI KpuTepiiB Ta
CyOKpUTEPIiB OLiHKK, SIKi 3a3HaveHi y Tabnuui Hwkde. Ons
uinen 3aranbHoi ouiHkn 3a uum 3MMM1, TexHiYHI dakTopu
OUiHKM, iHWI HPK UiHa, NpW CKNagaHHi, BBaXKalTbCS
NPMGIN3HO PiBHUMU LIHOBUM chakTopam.

FAKLLO yYaCHMK KOHKYpCY nogae CBOK NPONO3ULLIK0 SK YneH
napTHepcTBa 3 iHWUMW KOMMAHIAMU 41 opraHisauigmu,
OLjiHKa OCHOBHOTO nepcoHany, KoprnopaTuBHOI
CMPOMOXHOCTI Ta MonepeaHbLOro A0CBIQY BUKOHYETLCS 3
ypaxyBaHHSAM [aHWX BCiX YNeHiB NapTHEPCTBa.
OuiHtoroumn KOHKYPCHi npono3auuii, KimoHikc
BUKOPUCTOBYBaTUME HACTYMHI KpuTepii Ta cybKkpuTepii:

Evaluation Criteria
KpuTepii ouiHkn

Evaluation Sub-criteria
CyOKpuTepui oLiHKN

Maximum Points
MakcumanbHi 6anu

Technical Approach, M

ethodology and Detailed Work Plan (Strategy)

TexHiYHWI Nigxig, MeTo4onorisa Ta AgetanbHUIn NnaH poboTu (cTpaTeris)

Technical know-how — Does the proposal clearly explain,
understand and respond to the objectives of the project as

stated in the Scope of Work? 15 points
TexHiyHe Hoy-xay — Yu 4YiTKO nNponoauuis nosicHe, ceigunThL | 15 Ganis
npo po3yMiHHA Ta BiAMOBIAaE LiNsM NPoekTy, AK 3a3HayeHo Y
TexHiyHoMy 3aBOaHHiI?
Sector Knowledge — Does the proposal demonstrate the
offeror’'s knowledge related to technical sectors required by the
SOwW? . 15 points
3HaHHA CeKTopy — 4YM [EeMOHCTPYE Nponosvuis 3HaHHA | 15 Ganis
yyacHMKa KOHKYpCY CTOCOBHO BiAMOBIAHOMO  TEXHIYHOro
CeKTopy, 9K BUMaraeTbcs TexHiYHuM 3aBaaHHAM?
Total Points — Technical Approach 30 points
Bcboro 6aniB — TexHiyHMM nigxig 30 6anis
Management, Key Personnel, and Staffing Plan
YnpasniHHs, OCHOBHWUIA NepcoHart, WTaTHUA po3nunc
Personnel Qualifications — Do the proposed team members
have necessary experience and capabilities to carry out the
Scope of Work? 10 points
Keanigikauiss nepcoHany — Yu matoTb uneHu nponoHoaHoi | 10 6anis
KOMaHOW HeoOXigHWA [OCBiA Ta CMPOMOXHICTb BUKOHATU
TexHiyHe 3aBoaHHA?
Total Points — Management 10 points
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Bcboro 6aniB - YnpaBniHHA 10 6aniB
Corporate Capabilities, Experience, and Past Performance
KopnopaTtuBHa CNpOMOXHICTb, [OCBIA Ta BUKOHAHHS JOTOBOPIB Y MUHYNOMY
Company Background and Experience — Does the company
have experience relevant to the project Scope of Work? .
Hocein po6oTy komnaHii — Un mae komnaHis Oocsid, Wwo € 10 pomts
peneBaHTHM Ans BUKOHaHHs TexHiuHoro 3asaaHsi Mpoexry? | 10 6anis
Total Points — Corporate Capabilities 10 points
Bcboro 6aniB — kopnopaTMBHa CMPOMOXHICTb 10 6aniB
Price/liHa 50 points/6anie
Total Points 100 points
Bcboro 6anis 100 6anis

The Tender Committee members evaluate the technical
proposals based on the selection criteria by assigning
points among the highest total possible for each
criterion and / or subcriterion as indicated in the above
table.

The number of points for the "Price" criterion is
calculated as follows:

Ki=k*[1-(Pi - Pmin)/Pmax], , where

k - the maximum number of points for the "Price"
criterion;

Pmin, Pmax - minimum and maximum price offered by the
offerors;

Pi - the price offered by the offeror, whose proposal is
under evaluation.

The offeror who received the highest total score shall
be invited to discuss the terms of the subcontract.

This RFP utilizes the tradeoff process set forth in FAR
15.101-1. Chemonics will award a subcontract to the
offeror whose proposal represents the best value to
Chemonics and the ARDS project. Chemonics may
award to a higher priced offeror if a determination is
made that the higher technical evaluation of that offeror
merits the additional cost/price.

UneHn KOHKYpPCHOro KOMITETY OLIHIOOTbL TEeXHiYHi
Npono3uuii Ha OCHOBI KpUTEPIiB BiAOOPY, MPUCBOOOYU
nponosuuigM 6anu 3 MakcuManbHO MOXIMBUX MO
KOXXHOMY KpuTepito Ta/abo cybkpuTepito, Sk 3a3HayYeHo
y BULLleHaBeeHi Tabnui.

Po3paxyHoK KinbkocTi 6GaniB 3a kputepiem
BiaOyBaeTbCsa 3a hopMyroto:

Ki=k*[1-(Li - Limin)/Limax], €

k — makcmmanbHa KinbkicTe 6anie no kputepito «LliHay;
Umin, Umax — MiHiManbHa Ta MakcuMarnbHa UiHa,
3anpornoHOBaHi y4aCHUKaMun KOHKYpPCY;

Lli — uiHa, Wo 3anpornoHoBaHa Y4aCHWKOM KOHKYPCY,
Npono3uLis SKOro OLHIETHCS.

«LliHa»

YyacHuK, SKUA OTpUMaB HaMBULLMIA CYyKynmHUIA ©Gan,
3anpoLlyeTbCst 4O 0BroBOPEHHA YMOB CYOKOHTPAKTY.

Llem 3N 3actocoBye npouec Y3rogXeHHs, Lo
BcTaHoBreHnn y FAR 15.101-1. KimoHikc yknage
CYOKOHTPAKT 3 y4aCHUKOM KOHKYPCY, MPOMO3uLlist SKoro
HagacTb Hambinbwy Buroay/uiHHiCTb Ana KiMoHikc Ta
NPoeKTy «Arpocifibpo3BuTok». KiMOHIKC MOXe HagaTu
CYOKOHTPAKT yYaCHMKY KOHKYPCY 3 BULLOK LIHOK SKLLO
Oyoe npuiHATE pilleHHs Mpo Te, WO Bulla OUiHKa
TEXHIYHOT MNpono3uuii LbOro yvacHuka BUMNpPaBOOBYE
[00aTKOBY LiHY/BapTiCTb.

1.9. Negotiations

Best offer proposals are requested. It is anticipated that
a subcontract will be awarded solely on the basis of the
original offers received. However, Chemonics reserves
the right to conduct discussions, negotiations and/or
request clarifications prior to awarding a subcontract.

1.9. MepemoBuHM

Bia yy4acHuUKIB KOHKYpCY BUMaraeTbCa HagaTu Hankpaltwi
npono3uuii. OuikyeTbCsi, WO CyOKOHTpakT Oyae
YKIageHo BUKIIOYHO Ha OCHOBI OTPMMaHWX opuriHanis
npono3auuin. MNMpoTe KimoHikc 30epirae npaBo npoBecTn
0BroBOpEHHSs, MEpPeMOBUHM Ta/uu 3pobUTK 3anmuT Npo
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Furthermore, Chemonics reserves the right to conduct
a competitive range and to limit the number of offerors
in the competitive range to permit an efficient evaluation
environment among the most highly-rated proposals.
Highest-rated offerors, as determined by the technical
evaluation committee, may be asked to submit their
best prices or technical responses during a competitive
range. At the sole discretion of Chemonics, offerors
may be requested to conduct oral presentations. If
deemed an opportunity, Chemonics reserves the right
to make separate awards per component/deliverable or
to make no award at all.

HagaHHSA po3’siCHEHb nepen yKrnagaHHAMm
cybkoHTpakTy. binbw TOro, KiMmoHikc 36epirae npaso
MPOBECTU KOHKYPCHY BMWOIpKY i OOMEXUTU KinMbKiCTb
YYACHMKIB Y KOHKYPCHIN BMOIipLi, W06 YyMOXNUBUTK
eeKkTMBHE OLiHOYHE cepedoBulle AN HanbinbL
BMCOKO OLHEHWX MPOMNO3ULiN. YYacHukiB, siki ByayTb
OouiHeHi HamBule, 3a BU3HAYEHHAM  TEXHIYHOro
OLIHOYHOrOo KOMITETY, MOXe BYyTK 3anpoLLeHo noaaTu ix
Hamkpalli UiHM 44 TexHi4yHi BignoBigi nNpoTArom
KOHKypCHOi BWGipkn. BukntoyHo Ha poacyn KiMoHike,
yyacHWKiB MoXe OyTu 3anpoleHO npoBecTU YCHI
npeseHTauii. AKWO Ue BBaXaTUMETbCA TakuMm, LWO
HanKpawm 4YMHOM BignoBigae iHTepecam, KimoHikc
36epirac npaBO YyKNacTu OKpeMmi CyOKOHTpakTh 3a
KOMMNoHeHTaMu/ pesynbTatamu poboTu, YM 30BCIM He
yKrnagaTtu cyOKOHTpaKT.

1.10. Terms of Subcontract

This is a request for proposals only and in no way
obligates Chemonics to award a subcontract. In the
event of subcontract negotiations, any resulting
subcontract will be subject to and governed by the
terms and clauses detailed in Section Ill. Chemonics
will use the template shown in section Ill to finalize the
subcontract. Terms and clauses are not subject to
negotiation. By submitting a proposal, offerors certify
that they understand and agree to all of the terms and
clauses contained in section lll.

1.10. YMOBU CYOGKOHTpaKTy

Llen OOKyMEHT — ue BUKMIOYHO 3anuT Ha MOAaHHS
nNpono3uuin, i BiH XOOHUM YMHOM He 3000B’A3ye
KiMOHIKC 00 yknagaHHs CyOKOHTpakTy. Y BuMNagky
nepemMoBUH 3a CyOKOHTpaKkTOM, Byab-SKuii CyOKOHTPaKT
nignaratume Ta KepyBaTUMeTbCA yMOBaMu Ta
NnonoXxeHHAMW, gk getanisyoteca y  Posgini Il
KiMoHiKc 3acTocoByBatume hopMy, sika HaBOAMTLCS i
Posgini |l ans 3aBepLUeHHNA NiArOTOBKM CYOKOHTPaKTY.
MopgaHHAM nponosuuii y4acHUKM MiATBEPAXYIOTb, LWO
BOHM PO3YMIlOTb Ta NOrOAXYyTbCH 3 MOMOXEHHAMU Ta
ymMoBaMW, LWo mictatbeda y Poagini lll.

1.11. Privity
By submitting a response to this request for proposals,
offerors understand that USAID is NOT a party to this
solicitation.

1.11. NMpaBoBigHOCUHMU

MNogaHHaAM BignoBIAI Ha Uen 3anuMT Ha MNOAAHHS
Npono3nuii  y4aCHWKA  KOHKYpPCY  NiaTBEPOXYHOTb
po3ymiHHA Toro, wo USAID HE € cTopoHow uboro
KOHKYpCY.
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and better governed agriculture that provides attractive
livelihoods in rural areas of Ukraine. The project will
work both at the national and regional level, with a
special focus on rural development in southern and
eastern Ukraine.

The objectives of ARDS are:

1. Improved enabling environment and
governance of the agricultural sector.

2. Increased investment, productivity,
employment, and incomes in the agricultural

sector.

3. Improved welfare of rural communities and
marginalized producers.

ARDS implements a series of information and
education campaigns to raise awareness of Ukraine's
population on various issues related to improving the
efficiency of agriculture, development of farming, land
issues and rural development. As part of these
activities, it is planned to use, inter alia, public social
announcements as an effective means to inform on
these issues and proposed approaches to address
them, explain to a wider audience of farmers and rural
citizens issues affecting the business environment and
life in rural areas, as well as provide information on
current reforms and clarify various aspects of these
reforms and their impact on target audiences and
expected results of reforms.

Section Il Background, Scope of Work, | Po3gin Il BuxigHi nonoxeHHs, TeXHiYHe 3aBOaHHSA,
Deliverables, and Deliverables pesynbTtatM Ta rpadik [OCArHeHHs
Schedule pesynbTaTiB

1. Background I.1. BuxigHi nonoxeHHs

USAID “Agriculture and Rural Development Support” | Mpoekt USAID «[ligTpumka arpapHoro i cinbCbkoro

Project is a four-year project (2016-2020) funded by the | po3BUTKY» €  YOTUPbLOXPIYHMM  MPOEKTOM,  LUO

U.S. Agency for International Development and | diHaHcyeTbca USAID Ta peanisyetbCsl  KOMMaHi€ko

implemented by “Chemonics International Inc | «KimoHikC IHTEpHELWHN [HK» B YKpaiHi.

Company. MeTol0 MpoekTy «ArpocinbpO3BUTOK» €  CMPUATU

The goal of ARDS s to support broad based, resilient | BCEOXOMIIOK4OMY i CTIIKOMY EKOHOMIYHOMY 3pOCTaHHIO

economic growth through a more inclusive, competitive, | W/AXOM ~ pO3BUTKY  CIfIbCbKOTO  rocnojiapctea |

CTBOPEHHA Binbll NpMBabnmMBMX YyMOB NPOXMBAHHA B
CinbCbkin micueBocTi YkpaiHu. [MpoekT npautoBatnme
Ha HauioHanbHOMY Ta perioHarlbHOMY PpiBHI Ta
npuginatume ocobnuey yBary pPO3BUTKY CillbCbKOro
rocrnogapcTtBa y niBAeHHMX Ta CXigHWX perioHax KparHu.
Linsamun npoekty €:

1. YOocKoHamneHHs 3aKkoHO4aBY0i Ta HOPMaTUBHOI

6a3u i ynpaBniHHA arpapH1UM CEKTOPOM.

2. 30inbweHHa obcsary iHBeCTUUin, MiABULLEHHS

NPOAYKTUBHOCTI, PIiBHA 3aWHATOCTI 1 4oxodiB Yy

CinbCbKOrocnoaapcbkoMy CEeKTOopi.

3. MoninweHHa pobpobyTy CinbCbkMX rpomapg, i

BMPOOHMKIB, fKi Hapasi BUTICHEHi Ha Yy30iyus

€KOHOMIYHOIO PO3BUTKY.

MpoekT «Arpocinbpo3BUTOK» peanisye HU3KY
iHbopMaLinHMX | MPOCBITHULBLKUX KaMnaHin 3 MeTor
niaBuLLEHHs 06i3HaHOCTIi HaceneHHa YkpaiHu 3
Pi3HOMaHITHUX MWUTaHb, $Ki CTOCYHTbCA NiABULLEHHS

€(PEeKTUBHOCTI  CINbCbKOrO rOCNOAapcTBa, PO3BUTKY
depmepcTBa, 3eMeNbHUX MNUTaHb Ta  CifbCbKOro
pPO3BUTKY. Y pamKkax Uiei [ianbHOCTI NnaHyeTbes
BMKOPUCTAHHSA, 30KpeMa, couianbHOI peknamn K

edpekTuBHOro 3acoby iHhOpMyBaHHS MPO Ui NUTAHHS i
NPOMOHOBaHI Nigxoan A0 X BUPILLIEHHS, PO3’SICHEHHS
LUMPOKIN ayanTopii CiNbCbKOro HaceneHHs i arpapiis
nUTaHb, SIKi BNNMBaOTb Ha YMOBU BeLeHHs BisHecy Ta
XUTTA B CiNbCbKiA MICLIEBOCTI, @ TaKOX [OOHEeCeHHs
iHdbopMaLii Npo 3aincHioBaHi pedopMn i po3’siCHEHHS
Pi3HOMaHITHUX acnekTiB uux pedopm, iX BAAMBY Ha
LinbOoBi ayguTopii Ta ovikyBaHi pe3ynbtaty pedopmM.

1l.2. Scope of Work

ARDS plans to conduct information and educational
campaigns from time on various issues related to the
development of agricultural sector of Ukraine and rural
development.

The purpose of this RFP is the selection of an
organization that will provide comprehensive

I.2. TexHiyHe 3aBOAHHA

MpoekT «Arpocinbpo3BMTOK» MNNaHye 4Yac Big 4acy
nNpoBOAUTU IHPOPMALINHO-NPOCBITHI KaMnaHii 3 pi3HMX
MUTaHb, NoB’si3aHNX 3 PO3BUTKOM
CiNTbCbKOrocnogapchbkoro cektopa  YkpaiHm Ta
CINbCbKUM PO3BUTKOM.

Metoto uboro 3MI € Bigbip opranisauii, ska
HafaBaTUMe MpOoeKTy BCebiYyHy Jomomory B 3akynieni
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assistance to ARDS in the purchase of air time on
television and placement of public social
advertisements to reach the rural population.

The Subcontractor must have the ability to propose the
media plan, based on current ratings and reach. This
plan should include an analysis showing why the
specified channel was chosen, and the forecasted
reach, frequency, TRP rate and estimated cost.

Task #1:

Develop and agree with ARDS project the media plan
for the period of May 16 — June 30 2017, buy air time
for spots placement at the channels in accordance
with the following requirements: 30 second social ad
spot, target audience 35+, mostly rural population
covering entire territory of Ukraine, reach rate 70-80%,
frequency 3+. Air time: 6:30-08:00, 17:00-19:00.
Targeted TRP — 800.

Task #2:

Ensure electronic or physical distribution of spots to
the stations specified in the media plan; Ensure
broadcasting in accordance to the media plan and
monitoring of the air time.

Task #3:
Submit final report on target audience reach in line
with the media plan.

edipHOro yacy Ha TerekaHarnax Ta po3MillleHHi porivKiB

couianbHOI peknamMu Ans  OXOMJIEHHS  CiNbCbKOro
HaceneHHs.
CybnigpsgHuk NOBUHEH oytn CMPOMOXHUM

3anponoHyBaTn edipHUN NnaH, BUXOAAYM 3 MOTOYHUX
PEVTUHIIB KaHaniB Ta OXOMSIEHHA LiNbOBOi ayauTopii.
Lle mnaH noBMHeH BkMYaTU aHanis, kWA Mokasye,
yomy OyB o0OpaHuin 3a3HadYeHU kaHarm, a TaKoX
NMPOrHO30BaHWI PiBEHb OXOMMEHHS, YacTOTy BUXOAIB B
edip, Kinbkictb TRP Ta po3paxyHKoBYy BapTiCTb.

3aBaaHHAa Nei:

Po3pobutu Ta noroguTu 3 NPOEKTOM
«Arpocinbpo3BuUTOK»  e@ipHMi nnaH Ha TepMiH
16 TpaBHA - 30 yepBHA 2017 poky i 3aKynUTN edipHMI
yac Ha kaHanax ansi po3MmilleHHsa pPOonukiB BigMoOBIAHO
no Takmx Bumor: 30 CekyHOHWIN coujianbHUA POSIKK,
ayouTopia 35+, nepeBaxHO CiflbCbKe HaceneHHs, BCA
Teputopia YkpaiHu, oxonneHHs 70-80%, yactoTta 3+.
Yac suxoay B edip: 6:30-08:00, 17:00-19:00. Meta
pocartn 800 TRP.

3aBaaHHa No2:

3AiNCHUTN enekTPoHHY abo di3ndHY PO3CUIKY PONUKIB
Ha BM3Ha4YeHi B edipHOMY nraHi TernekaHanw,
3abe3neunTn TpaHCnAUilo BignoBigHO A0 edipHOro
nnaHy Ta MOHITOPUHI BUXOAY B eqip.

3aBaaHHA Ne3:
MopgaTtn 3akno4YHMIA 3BT NPO OXOMMEHHS LiNbOBOI

ayauTopii BignoBigHo 0o edhipHOro nnaHy.

11.3. Deliverables.

The successful offeror shall deliver to Chemonics the
following, in accordance with the schedule set forth in
1.4 below.

Deliverable No. 1: The media plan specified in task 1
developed and approved by the ARDS project, air time
at the channels purchased in line with the approved
media plan.

Deliverable No. 2: Spots broadcasted on agreed TV
channels and in the numbers envisioned in the media
plan; the fact of broadcasting is confirmed by report and
air certificates from the TV channel.

Deliverable No. 3: Final report on the target audience
reach in line with task 1 submitted and approved by
the client.

I.3. PesynbTtatn.
Mepemoxeub kOHKypcy HapgacTb  KiMOHikc — Taki
pesynbtaTyu Yy BIignoBigHOCTI A0 rpadiky, SKui

HaBoauTbCS Y 1.4 Hxue.

Pesynbtat Ne 1: EchipHuiA nnaH Ha TepmiH, 3a3HadyeHuin
y 3aBAaHHi 1, po3pobneHun i cxBaneHwui MNpPOEKTOM
«Arpocinbpo3BuUTOK»; edipHMiA 4Yac Ha KaHanax
3aKynneHnin BIAMOBIAHO A0 MNOro4KeHoro edipHoro
nnay.

Pesynbtat Ne 2: Ponuku BUALLIK B eoip Ha Y3rogXeHmx
TenekaHanax i B KinbKocCTi, nepenbaveHin edipHUM
nnaHoM; TpaHCcnALis ponukie NigTBepaxeHa 3BiTOM Ta
edipHUMKU JoBigKaMKM TenekaHarnis.

Pesynbtat Ne 3: 3akmoyHWUin 3BIiT MPO  OXOMSEHHS
LinboBOI ayamMTOpii BigNoBiaHO 00 3aBAaHHA 1 nogaHum
i cXBaneHum 3aMOBHUKOM.
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11.4.

Deliverables Schedule

The successful offeror shall submit the deliverables
described above in accordance with the following
deliverables schedule:

11.4.

3a3Ha4Y€eHO HMX4e:

Mpadbik gocArHeHHs pe3ynbTaTiB

Mepemoxelb nogae pesynbTaT, WO ONUCaHi BULLE, Y
BignosigHocTi Oo rpadiky noAaHHA pesynbTaTiB §aK

BiAMNOBIAHO A0 3aBAaHHA 1 NOAAHUN | CXBANEHUN 3aMOBHUKOM

Deliverable | Deliverable Name Due Date
Number HasBa pe3ynbTaTty [arta nogaHHA
Homep
pe3synbTaTty
The media plan specified in task 1 developed and approved by | 1 week after subcontract signing
the ARDS project, air time at the channels purchased in line
with the approved media plan. / 1 TwkageHb nicna nignucaHHs
1 EdipHni nnaH  Ha nepiog po3pobneHui i C?(Baj'le.HI/IVI CYOKOHTpaKTy
[MpoekToM; edipHMI Yac Ha KaHanax 3akyrnneHwn Bi4noBigHO
Ao crtparterii, po3pobneHoi Ha eTani NogaHHsa Npono3uuii i
cxBarneHoi [poekTom.
Spots broadcasted on agreed TV channels and in the numbers | 3 weeks after subcontract signing
envisioned in the media plan; the fact of broadcasting is
confirmed by report and air certificates from the TV channel. / |3  TwxHi nicna  nignucaHHA
2. Ponukn Bunwnn B ediip Ha y3rogxeHuWx TenekaHanax i B | CyOKOHTpakTy
KinbKocTi, nepeabadveHii edipHUM nNnNaHoOM; MOKa3 pOrnuKiB
niaTBEPAXEHUN 3BITOM Ta ePipHUMM AOBigKaMK TernekaHaniB.
Public service spots aired at agreed channels and in the | 5 weeks after subcontract signing
numbers envisioned in the Strategy; the fact of the rotation is
confirmed by report and air certificates from the TV channels. /|5 TwxHi nicns  nignucaHHA
3. Ponukn Buiwnun B edip Ha Y3romkKeHuWx TenekaHanax i B | CyOKOHTpakTy
KinbKocTi, nepeabadveHii edipHUM nNNaHoOM; MOKa3 pOrnuKiB
niaTBEpPAXEHUN 3BiTOM Ta ePipHUMM OOBIOKAMMW TenekaHanis.
Public service spots aired at agreed channels and in the |7 weeks after subcontract signing
numbers envisioned in the Strategy; the fact of the rotation is
confirmed by report and air certificates from the TV channels. /|7 TwxHiB nicna nignucaHHA
4. Ponukn Buiwnun B edip Ha Y3rogkeHux TenekaHanax i B | CyOKOHTpakTy
KinbKocTi, nepeabadveHii edipHUM nNNaHoOM; MoKa3 pOruKiB
NiaTBEPAXEHUN 3BITOM Ta ePipHUMM AOBiOKaMUW TernekaHaniB.
Final report on the target audience reach in line with task 1 8 weeks after subcontract signing
5 submitted and approved by the client. 8 TwkHiB nmicna  nmignucaHHs
' 3aknYHniA  3BIT MPO  OXOMMEHHS  UiNbOBOi  ayAuTOPIl | CyOKOHTPaKTy

*Deliverable numbers and names refer to those fully described in 11.3 above.

*Homepw Ta HaiMeHyBaHHS pe3ynbTaTiB BignoBigaTb TUM, L0 NOBHICTIO onucaHi y 11.3 BuLue.
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Section Il Firm Fixed Price Subcontract (Terms and Clauses)
Pozgin Il CyOKOHTpaKT 3 (hikcoBaHO LiHOO (MOJIOXKEeHHA Ta YMOBM)
Subcontract Template is provided in separate file
dopma cyOGKOHTpaKTy HaBedeHa B OKpeMomy cpawnni

Annex 1 Cover Letter

Dopartok 1 CynpoBigHui nuct

Annex 2 Guide to Creating a Financial Proposal for a Fixed Price Subcontract

HDopaTok 2 KepiBHUUTBO wWwo0A0 po3pobku iHaHCOBOI npono3uuii A0 CYyBKOHTpakTy 3

c¢ikcoBaHolO LiHOIO

Annex 3 Required Certifications
HDopnartok 3 HeobxigHi 3acBig4yeHHsA
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Annex 1 Cover Letter

[Offeror: Insert date]

Patrick Rader
Director

Agriculture and Rural Development Support project
Chemonics International Inc.

35 Tarasa Shevchenka Blvrd., BC “Europa Plaza”,
Building 2, 6-th floor, Kyiv city, 01032

Reference: Request for Proposals #ARDS-01

Subject: [Offeror: Insert name of your
organization]’s technical and cost
proposals

Dear Mr. Rader:

[Offeror: Insert name of your organization] is pleased
to submit its proposal in regard to the above-
referenced request for proposals. For this purpose,
we are pleased to provide the information furnished
below:

Name of Organization’s Representative

Name of Offeror:

Type of Organization:

Taxpayer Identification Number

DUNS Number

Address:

Address:

Telephone:

Fax:

E-mail:

As required by section I, 1.7, we confirm that our
proposal, including the cost proposal will remain
valid for 60 calendar days after the proposal
deadline.

We are further pleased to provide the following
annexes containing the information requested in the
RFP.

Hopatok 1 CynpoBigHui nuct
[BkaxiTb Aaty]

Many MNaTpiky Pengepy
OupekTopy

MpoekT «[iaTpMMKa arpapHOro i CilbCbKOro PO3BUTKY»
«KiMmoHikc IHTepHeLwHn Inc»

M. Kuis, 01032, 6ynbBap Tapaca LUeyeHka, 6ya.35,
bisHec-ueHTp "E€Bpona Nnasa", kopnyc 2, 6-11 noBepx

CtocoBHO: 3anuT Ha HagaHHA npono3uuin #ARDS-01

MpeameT: TexHiyHa Ta LiHOBa NpPONO3uUisa [BKaXiTh
HariMeHyBaHHA Bawoi opraHisauii]

LLlaHoBHMI naHe Pengep,

[YyacHuk: BkaxiTb HavmeHyBaHHS Balloi opraHisauii]
Mae 4YeCTb NoAaTu CBOK MPOMO3ULLiK0 CTOCOBHO 3arnuTy
Ha HagaHHSA NPONO3uLIN, NPO AKUN igeTbca BuLe. 3 Lieto
METO MM Hagaemo iHdopmauilo, LWo HaBOAUTLCA
HUXKYE:
MoBHe iM's

npeacTraBHuMKa Opranisavuii

HanmeHyBaHHs YyacHuka:

Twun opraHisauii:

|geHTUdiKaLinHMn HoMep NnaTHMKa NogaTkiB:

Homep DUNS

Appeca:

Appeca:

TenedoH:

dakc:

EnekTpoHHi nowTa:

Ak Bumaraetbesa 3a Posginowm |, 1.7, My nigTBepaxyemo,
WO Halla npono3uuid, BKIIYaYKM LiHOBY MPOMNo3uLiio,
3anuuwaTtMMeTbCs YMHHOW MpoTarom 60 kKaneHaapHUX
[OHiB nicna KiHUEBOT faTu NOA4aHHSA NPONO3unLii.

Mwu Takox Hagaemo gogaTku, WO MICTATb iHpopmaLito,
sika BuMaraetbcsa y 3HIM:




Placement of social ad spots on TV channels
RFP No.ARDS-S1-16

Page 24 of 33

[Offerors: It is incumbent on each offeror to clearly
review the RFP and its requirements. It is each
offeror's responsibility to identify all required
annexes and include them]

l. Copy of registration certificate.

Il. Copy of Unified State Register of
Enterprises and Organizations of
Ukraine Certificate.

II. Copy of company VAT payer
registration.

V. Evidence of Responsibility Statement.

Sincerely yours,

Signature

[Offeror: Insert name of your organization’s
representative]

[Offeror: Insert name of your organization]

[KoxkeH yyacHuK 3000B’si3aHWUA peTENbHO MEPErNnsHYTY
3HI Ta BMMOrM, WO B HbOMY MICTATBCH. YYacHUK Hece
BiAMoBiganbHiCTb 3a Te, W06 BU3HAYUTK BCi O0AaTKW,
HagaHHSA KX BUMaraeTbCs, | BKITFOUYNTK iX B NOL4AHHSA]

l. Konisi ceigouTtsa npo gepXaBHy peecTpadito
y4yacHuKa.

1. Konis goBigkn 3 €0PIMOY

M. Konis ceigouTtsa npo peecTpauito nnaTHuKa
nopaTKy Ha AoAaHy BapTiCTb.

V. [okyMmeHTanbHe 3acBigyYeHHs
BiANOBIAANbHOCTI.

3 noearoto,

Mionunc

BkaxiTb noBHe iM’A NpeacTaBHUKa Baluoi opranisauii]

BkaxiTb HanmeHyBaHHA Baluloi opraHisadlii]
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Annex 2 Guide to Creating a Financial
Proposal for a Fixed Price Subcontract

The purpose of this annex is to guide offerors in
creating a budget for their cost proposal. Because
the subcontract will be funded under a United States
government-funded project, it is important that all
offerors’ budgets conform to this standard format. It
is thus recommended that offerors follow the steps
described below.

Step 1: Design the technical proposal. Offerors
should examine the market for the proposed activity
and realistically assess how they can meet the
needs as described in this RFP, specifically in
section Il. Offerors should present and describe this
assessment in their technical proposals.

Step 2: Determine the basic costs associated with
each deliverable. The cost proposal should provide
the best estimate of the costs associated with each
deliverable, which should include labor and all non-
labor costs, e.g. other direct costs, such as fringe,
allowances, travel and transport, etc.

Other direct costs, i.e. non-labor, include for

example the following:

1. Local travel and transportation, and associated
travel expenses, if applicable,

2. Lodging and per diem expenses associated with

travel, if applicable,

Rent

Utilities

Communications

Office supplies

o0k w

Under no circumstances may cost information be
included in the technical proposal. No cost
information or any prices, whether for deliverables or
line items, may be included in the technical proposal.
Cost information must only be shown in the cost
proposal.

Step 3: Create a budget for the cost proposal. Each
offeror must create a budget using a spreadsheet
program compatible with MS Excel. The budget
period should follow the technical proposal period. A
sample budget is shown on the following page.

Step 4: Write Cost Notes. The spreadsheets shall be
accompanied by written notes in MS Word that
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HomaTtok 2 KepiBHi BKasiBku LWoOAO0 PpPO3pPOGKMK
c¢iHaHCOBOI nMpono3uuii [0  CYOKOHTpakTy 3
c¢pikcoBaHoOIO LiHOIO

Llem pogatok mMae Ha MeTi HagaTW KepiBHI BKasiBKu
yyacHmMkam Wwoao po3pobku GrogpkeTy A0 iX LIHOBOI
npono3auuii.  Ockinbkn diHaHCyBaHHA CYOKOHTPaKTy
30iNCHIOBATUMETLCA 3a MPOEKTOM, WO (iHaHCYETbCS
Ypsgom Crony4yeHux LUTaTiB, BaxknuBeo, Wob GroaxeTtu
BCiX Yy4yacHuMKiB Bignosiganu UuUbOMYy CTaHOApTHOMY
cdopmary.

Kpok 1. Po03pobiTb TexHiYHy Mpono3uLit. Y4acHUKM
MOBUHHI BMBYUTU PWHOK MPOMOHOBAHOI AiANbHOCTI Ta
peaniCTU4YHO OUIHWUTW, SIK BOHW MOXYTb 3a40BOSbHUTK
noTpeobu, onucaHi y ubomy 3HI1, ocobnueo y Po3agini Il.
Y4yacHWKN NOBUHHI HagaTy Ta onucaTtu Lo OLiHKY Y CBOIN
TEXHiYHi npono3uuii.

Kpok 2. BusHaute 6a30By LjiHYy, WO NOB'A3aHa 3 KOXHUM
pesynbtaTtoM. LliHOBa nponosuuis MNOBMHHaA MICTUTH
HalKpallMiA OLHOYHMIA PO3paxyHOK LjiHM, MOB’A3aHOl 3
KOXXHUM pe3ynbTaToMm, L0 MOBMHHO BKMNOYaTW onnaTy
npaui WTaTHUX NpauiBHUKIB Ta BCi BUTpaTK, HE NOB’A3aHi
3 onnatow npaui, B T.M. onnaTty npauiBHUKIB 3a
UMBINBHMMW OroBopamMu, iHWi NpaMi BUTpaTWU, Taki SK
Jonnartu, BUTpaTy Ha BiApsaKEHHS TOLLO.

[HWIi Npsimi BUTpaTK, B T.4. HE NOB’A3aHi 3 onnaToto npadj,
BKIKOYAIOTb, HaMNpuknag, Taki:

1. Micuesi noi3gkv Ta TPAHCNOPTHI BUTPaTK | BUTpaTH,
NoB’A3aHi 3 Noi3aKamu, SKLLO 3aCTOCOBYETLCS,

2. Bwutpatn Ha npoxuBaHHs Ta O00OBI, NOB’A3aHi i3

noisgkamu, sIKLO 3aCTOCOBYIOTLCS,

OpeHgHy nnaty

KoMyHarbHi nnarexi

3B’A30K

OdpicHe npunapas

o0k w

3a xopHux obcTaBuH LiHOBa iHpbopmaLlist He Moxe ByTu
BKIMHOYEHa A0 TexHiYHOT npono3uuii. XXogHa iHdhopmalis
Npo UiHW Y1 BapTIiCTb, AK WOOO0 pe3ynbTaTiB, Tak i Woao
OKpeMUX MYHKTIB, He MOoXe ByTu BKMYeHa A0 TEXHIYHOI
npono3uuii. IHpopmauia npo UiHM NOBMHHA OyTK
rokasaHa BUKIMOYHO Y LiHOBIN Npono3uLi.

Kpok 3. CTBOpiTb BlogKeT 40 uiHOBOI npono3uuii. KoxeH
y4YaCHVK MOBMHEH pPO3pobuTn BIOXKET, BUKOPUCTOBYOUM
Tabnuuo y cdopmari, cymicHomy 3 MS Excel. [Nepiog
OlooKeTy MNOBUHEH BigoOpaxatu nepiog  TeXHIYHOoi
npono3sudii. MNpuMipHUI BIOMKET HAJAETLCHA Ha HACYTHIN
CTOPIHL,.

Kpok 4. HanuwiTb nosicHeHHs1 0o UiH. Tabnuui NOBWUHHI
CYnpoBOAXKYBATUCHA NMUCbMOBUMM HOTaTKaMu y doopmari
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explain each cost line item and the assumption why MS Word, wo HagatoTb NOACHEHHsT 40 KOXHOI cTaTii Ta

a cost is being budgeted as well as how the amount npodeciiHi npunylWeHHs Wwoao TOro, YoMy  LiHYy

is reasonable. nepenbaunnu y OromkeTi, a TakoX MigctaBu Anst Toro,
Wo6 BBaXkaTun Taky LiHy 0brpyHTOBaHOI0.
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Offeror's Name
“Program for Increasing Efficiency of Agrarian Business”
RFP #ARDS-S1-16
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No. Description Quantity Unit Frequency C:t‘:rtgztslgn CostUp::I unit, -LO;‘?_:’
1 Services Remuneration/Salary
1,1 Name1/Moderator 1 day 2 conference 5 000,00 10 000,00
1,2 Name2/Trainer 16 hour 5 training 750,00 60 000,00
1,3 Name3/Assistant 30 hour n/a n/a 525,00 15 750,00
1,4 XXXXXXXXXXXXXXXXX
Subtotal 85 750,00
2 Business Trips
2,1 Conference 45 participant 2 round trip 800,00 72 000,00
2,2 Training 25 participant 5 round trip 800,00 100 000,00
2,3 XXXXXXXXXX
Subtotal 172 000,00
3 Handouts printing
3,1 Conference 45 participant 2 set 35,00 3 150,00
3,2 Training 25 participant 5 set 45,00 5 625,00
3,3 XXXXXXXXXX
Subtotal 8 775,00
4 XXXXXXXX
41
4,2
4,3
Subtotal
GRAND TOTAL 257 750,00
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Ha3Ba yyacHuka
“TNporpama nigBuULWEHHsA echeKTMBHOCTI arpapHoro 6isHecy”
RFP NeARDS-S1-16
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Ne Onuc KinbkicTb OauHuuA YacroTa MpusHaients BapTlcn_: Bcboro
pO3paxyHKy oAVHMUI
1 Onnarta nocnyr/3apnnaTa
1,1 ®UNO1/MogepaTop 1 OeHb 2 KOHbepeHUis 5000,00 10000,00
1,2 ®UNO2/TpeHep 16 yac 5 TPEHiHr 750,00 60000,00
1,3 ®UNO1/AcncTeHT 30 yac H/C H/C 525,00 15750,00
1,4 XXXXXXXXXXX
Bcboro 85750,00
2 BiapsapxeHHs
. npois
2,1 KondpepeHuis 45 yYacHWK 2 TyD,S/Hagaﬂ, 800,00 72000,00
: npois
22 | TpeHiHr 25 yHaCHUK 5 Tyﬂ,E/Hagaﬂ, 800,00 100000,00
2,3 XXXXXXXXXXX
Bcboro 172000,00
3 Opyk po3paTkoBUX MaTepianis
3,1 KoHdepeHuis 45 Y4aCHUK 2 KOMMNEKT 35,00 3150,00
3,2 TpeHiHr 25 Y4aCHUK 5 KOMMNMEKT 45,00 5625,00
3,3 XXXXXXXXXXX
Bcboro 8775,00
4 XXX XXXXX
4,1
4,2
4,3
BCbOIo 257750,00
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Annex 3  Required Certifications

All subcontracts and purchase orders should have this
signed certification.

The offeror is, in summary, describing internal policies
and procedures and stating that the company is able to
comply with the terms and conditions of the
subcontract. The offeror should be advised to edit the
text of this form as appropriate and sign to certify
accuracy and completeness.

EVIDENCE OF RESPONSIBILITY

1. Offeror Business Information

Company Name: Full Legal Name

Address: Address

DUNS Number: Enter the Data Universal Numbering
System reference (DUNS) assigned to the company
(Instructions to Offerors: Offerors will provide their
registered DUNS number for subawards valued at
USD 30,000 and above with Chemonics unless
exempted. Exemption may be granted by Chemonics
or based on a negative response to Section 3(a) below
(ie, the offeror, in the previous tax year, had gross
income from all sources under USD 300,000). Dun &
Bradstreet regulates the system and registration may
be obtained online at http://fedgov.dnb.com/webform. If
Offeror does not have a DUNS number and is unable
to obtain one before proposal submission deadline,
Offeror shall include a statement in their Evidence of
Responsibility Statement noting their intention to
register for a DUNS number should it be selected as
the successful offeror or explaining why registration for
a DUNS number is not applicable or not possible.
Additional guidance on obtaining a DUNS number is
available upon request.)

2. Authorized Negotiators

Company Name proposal for “Program for Increasing
Efficiency of Agrarian Business” may be discussed with
any of the following individuals. These individuals are
authorized to represent Company Name in negotiation
of this offer in response to REP No. ARDS-2-01

List Names of Authorized signatories

These individuals can be reached at Company Name
office:
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Hopatok 3 HeobxigHi 3acBig4yeHHsA

Yci cybkoHmpakmu ma 3aMO8/IeHHS Ha 3aKyriersito
MOBUHHI Micmumu ue 3acei04YeHHs.

Takum 4uHoM  cybniOpsOHUK ornucye 8HyMPpIlHI
nonimuku ma npoyedypu ma 3aserisie, Wo KOMMaHis
30amHa dompumysamucsi  npasus i yMos
cybkoHmpakmy. CybniOpssiOHUK Moxe pedazysamu
mekcm uiei popmu, 8 3anexHocmi 8id nompebu ma
rnosuHeH rnidnucamu ii, 3aceidyytoyu ii npasubHiCMb i
rnogHomy.

OOKYMEHTAIbHE 3ACBIOYEHHA
BIANOBIOAAINBHOCTI

1. QinoBa iHdopmauis Cy6nigpsagHuka
HasBa Komnarii: [NoBHa topngnyHa Ha3Ba
Appeca: Agpeca
Homep DUNS: BkaxiTb Homep KomnaHii B
yHiBepcarnbHin cucteMi Hymepauii gaHux (DUNS)
(IHcTpykuii gns  CybnigpsagHukie: [Ons OTpUMaHHS
cybrpanTiB BaprticTto noHag 30000 ponapis CLUA
CybnigpsaoHUKM NOBMHHI HagaTth komnaHii “KimoHikc”
cBin Homep DUNS, aKLLO BOHM He 3BiNbHEHI Bif LIbOro
000B’A3Ky. 3BiNlbHEHHS Bif LIbOro 060B’A3Ky MoXe byTn
HagaHe komnaHieto “KimoHikc” abo BunnuBatn 3
3anepeyHoi BignoBigi Ha 3anuTaHHa y Posgini 3(a)
HWk4e (To6To, AKWwo Banosun goxig CybnigpsagHvka,
OTPMMaHWR 3 yCix mxepen, 3a nonepegHin nogaTkoBumn
pik He nepesuwysaB 300000 gon. CLUA). Cuctemoto
kepye komnaHis Dun & Bradstreet, a 3apeectpyBatucs
y Hih MOXHa 4epe3 IiHTEpHEeT 3a ajpecolo:
http://fedgov.dnb.com/webform. Akwo CybnigpagHuk
He mae Homepa DUNS i He Mae MOXNMBOCTI OTpMMaT
MOro OO KiHUEBOro TEepMiHy MOL4aHHS MpOono3unLin,
Cy6nigpsaHUK NOBUHEH BKITHOYNUTM OO CBOET 3asiBM Npo
Bi4MOBIiAaNbHICTL 3asiBY MpO CBil Hamip oOTpuMaTtu
Homep DUNS, sKwo BiH cTaHe nepemoxuem TeHaepy,
abo MOSICHEHHs!, YOMYy OTpuMaHHsA Homepa DUNS e
HEMOXNMBMM. [eTanbHilwi BKa3iBkM LWOAO OTPUMaHHSA
Homepa DUNS OyayTb HagaHi 3a 3anMToMm.)

2. Oco6u, WO yNOBHOBaXeHi Ha MNpPoOBeAeHHS
nepemMoBUVH
Mpono3uuia HasBa kommaHii woao «[lporpamu

niaBULLIEHHS e(hbeKTUBHOCTI arpapHoro bGisHecy» Moxe
obrosoptoBaTMca 3 ByOb-SIKOK 3 HWXKYe3a3HayYeHUx
oci6. Lli ocobu ynoBHOBaXkeHi NpencTaBnsitTu Has3Ba
KOMMNaHil y nepemMoBMHaX 3a L€ Nponosuuieto y
Bignosigb Ha 3HIT Ne ARDS-2-01

Cnmcok ocib, wo matoTb Npaso nignucy

3 umMMm ocobamum MOXHa 3B’si3aTUcCA B odpici Ha3Ba
KoMnaHi.
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Address
Telephone/Fax
Email address

3. Adequate Financial Resources

Company Name has adequate financial resources to
manage this contract, as established by our audited
financial statements (OR list what else may have been
submitted) submitted as part of our response to this
proposal.

If the offeror is selected for an award valued at $30,000
or above, and is not exempted based on a negative
response to Section 3(a) below, any first-tier subaward
to the organization may be reported and made public
through FSRS.gov in accordance with The
Transparency Acts of 2006 and 2008. Therefore, in
accordance with FAR 52.240-10 and 2CFR Part170, if
the offeror positively certifies below in Sections 3.a and
3.b and negatively certifies in Sections 3.c and 3.d, the
offeror will be required to disclose to Chemonics for
reporting in accordance with the regulations, the names
and total compensation of the organization’s five most
highly compensated executives. By submitting this
proposal, the offeror agrees to comply with this
requirement as applicable if selected for a subaward.

In accordance with those Acts and to determine
applicable reporting requirements, Company Name
certifies as follows:

a) In the previous tax year, was your company’s
gross income from all sources above $300,000?

[]Yes[]No
b) In your business or organization’s preceding
completed fiscal year, did your business or

organization (the legal entity to which the DUNS
number belongs) receive (1) 80 percent or more of its
annual gross revenues in U.S. federal contracts,
subcontracts, loans, grants, subgrants, and/or
cooperative agreements; and (2) $25,000,000 or
more in annual gross revenues from U.S. federal
contracts, subcontracts, loans, grants, subgrants,
and/or cooperative agreements?:
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Agpeca
Homep tenedoHy/ akcy
Appeca eneKkTpoHHOT NoLITK

3. DocTtaTtHi ¢piHaHCOBI pecypcu

Hassa KomnaHii mae goctaTtHi ¢piHaHCOBI pecypcu ons
agMiHiCTpyBaHHSA LbOro KOHTPaKTY, o
nigTBepAXyeTbCA HaWMMK (hiHAHCOBUMM 3BiTaMU, SKi
nponwnu aygutopcbky nepesipky (UM nepepaxyiite,
AKi We A0KYMEHTU mornu OyTu nopaHi), nogaHumu y
pamKax Halloi BignoBiAi Ha L0 Npono3unLito.

Axkwo CybnigpsgHuky Oyaoe npucyoKEHO KOHTPaKT
BapricTio noHag 30 000 pon. CLWA i BiH He 6yge
3BifbHEHWI Big 060B’s13Ky OTpuMaHHs Homepa DUNS
Ha nigcTaBi 3anepevHOi BIAMOBI4I HA 3anUTaHHSA
Posginy 3(a) Hwxkye, iHdopmauia npo Oyab-AKkun
HagaHWn opraHisauii CyOKOHTPaKT nepLioro spycy
MoXe OyTu noBigomMneHa Ta onpuniogHeHa 4epes
cuctemy FSRS.gov 3rigHO 3 MONOXeHHAMKU 3akoHiB
npo npo3opictb 2006 i 2008 pokis. Tomy, BiANOBIgHO
po nonoxeHb FAR 52.240-10 i YactuHn 170 2CFR,
akwo CybnigpagHuUK Jae  CcTBepAHi  BignoBidi Ha
3anuTtaHHA Posginie 3.a Ta 3.b i 3anepeuyHi Bignosigi Ha
3anutanHa Pos3ginie 3.c Ta 3.d HWx4e, TO 3rigHO 3
npasunamu BiH NoBuMHeH HagaTu “KiMoHIkC” iMeHa Ta
3araflbHMM  pPO3Mip BMHaropogu mn’'aTu  HarBue
onnadyBaHMX KepiBHUKIB opraHisadii. [logatoum Lo
nponosuuito,  CyBnigpsaHMK NOroaXXyeTbcs y pasi
HeoOXiAHOCTI BUKOHATU L0 BUMOTY, SIKLLO oMy Byae
NPUCYAXEHO CYyOKOHTPaKT.

BignoBigHO A0 uMx 3aKoOHIB i 3 METOK BU3HAYEHHS
3aCTOCOBHUX BMMOr a0 3BiTHOCTI, Hassa KomnaHii
3asBMs€ NPO HACTYMNHe:

a) Un BanoBun  pgoxia  Bawoi  komnaHii,
OTpMMaHuin 3  yciX [@Kepen, 3a nonepegHin
nogaTtkoBui pik nepesuwysas cymy 300 000 pon.
CLUA?

L] Tak [] Hi

b) UYn npoTtsarom nonepegHbOoro 3aBeEpLLEHOrO
noaaTkoBoro poky Bawa komnaHis abo opraHisauis
(ropuamyHa ocoba, skii npucBoeHo Homep DUNS) (1)
woHanmeHwe 80% cBOro piyHOro BanoBOro Aoxony
oTpumarna B pesyrnbTaTi BMKOHaHHA efeparbHuUX
KOHTpakTiB abo CyOKOHTpakTiB, 3a paxyHOK MO3WK,
rpaHTiB, cybrpaHTiB Ta/abo yrog npo niaTpumMky; Ta (2)
woHanmeHwe 25 000 000 gon. CLUA cBoro piyHOro
BarioBOro Joxo4y oTpumara B pe3yrnbTaTi BUKOHaHHS
denepanbHUX KOHTPaKTiB abo CyOKOHTpakTiB, 3a
paxyHOK MO3uK, rpaHTiB, cybrpaHTiB Ta/abo yrog npo
NigTPUMKy?:
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[1Yes[INo

c) Does the public have access to information
about the compensation of the executives in your
business or organization (the legal entity to which the
DUNS number it provided belongs) through periodic
reports filed under section 13(a) or 15(d) of the
Securities Exchange Act of 1934 (15 U.S.C. 78m(a),
780(d)) or section 6104 of the Internal Revenue Code
of 19867?(FFATA § 2(b)(1)):

[]Yes[]No

d) Does your business or organization maintain
an active registration in the System for Award
Management (www.SAM.gov)?

[1Yes[]No

4. Ability to Comply

Company Name is able to comply with the proposed
delivery of performance schedule having taken into
consideration all existing business commitments,
commercial as well as governmental.

5. Record of Performance, Integrity, and Business
Ethics

Company Name record of integrity is (Instructions:
Offeror should describe their record. Text could include
example such as the following to describe their record:
“outstanding, as shown in the Representations and
Certifications. We have no allegations of lack of
integrity or of questionable business ethics. Our
integrity can be confirmed by our references in our Past
Performance References, contained in the Technical
Proposal.”

6. Organization, Experience, Accounting and
Operational Controls, and Technical Skills

(Instructions: Offeror  should explain their
organizational system for managing the subcontract, as
well as the type of accounting and control procedure
they have to accommodate the type of subcontract
being considered.)

7. Equipment and Facilities
(Instructions: Offeror should state if they have
necessary facilities and equipment to carry out the
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L] Tak [] Hi

c) Uun rpomagcebKicTe Mae 4ocTyn Ao iHdopmauii
Npo BMHaropoay BULLIOro KepiBHMLTBa Baluol komnaHii
abo opraHisaujii (lopnamMyHoi ocobu, sikii NPUCBOEHO
Homep DUNS), npeacrtasneHoi y hopmi nepiognyHmx
3BiTiB, WO NOAAETLCA 3riAHO 3 NOMOXEHHAMM PO3ainy
13(a) abo 15(d) 3akoHy npoO TOPriBMAK LiHHUMMU
nanepamu 1934 poky (15 U.S.C. 78m(a), 780(d)) abo
po3gainy 6104 Kogekcy BHYTpiLwHix goxogis CLUA 1986
poky (FFATA §2(b)(1)):

[] Tak [] Hi

d) Yu 3apeectpoBaHa Bawa komnaHia abo

opraHisauis y Cuctewmi yrnpaBniHHA
AepXxaBHUMMU 3aMOBIIEHHAMM
(www.SAM.gov)?
L] Tak ] Hi

4. CnpoMOXHiCTb 4OTPUMYBATUCb BUMOT

Hassa KomnaHii  cnpomoxHa  goTpumyBaTuUCH

nponoHoBaHoro rpadiky nocTaeku nocnyr, 6epyyu o
yBaru BCi iCHytoui inoBi 3060B’s13aHHS, SIK KOMEpLilHi,
Tak i ypagosi.

5. [NocBia BWKOHaHHA, AOTPUMAaHHA MNPUHLUMNIB
npodpecinHoi JoO6poyecHOCTI Ta GizHeC-eTUKKU
HoTpumaHHsa npuHUMNiB NPOdECiNHOT 4OBPOYECHOCTI
Ha3Ba koMmnaHii € (BkasiBku: cyOnigpsgHUK MOBUHEH
BKITHOUMUTU TEKCT, SK 3a3HAYaETbCA HMKYe, Ons onucy
cBOro pgoceigy: «6esgoraHHMM, sK MNiATBEPAXYETbCA
3aaBamn Ta [locBigyeHHsmu. [lpoTm Hac He
BMCYBarnocsi 3BMHyBa4eHb Y HeOOTPMMaHHI NPUHLMNIB
npodeciiHoi  A0OpOYECHOCTI  4YM  Bi3HEeCc-eTuKu.
HoTpumaHHs Hamu NpUHUMNIB NpodECINHOI
[0obpoYecHOCTi Moxe OyTu miaTBEpKEHe HalyMm
pekoMmeHpauismm y po3gini «PekomeHpauii  WwWo[o
OOCBily BUWKOHaHHS», SKi MIiCTATbCA Yy TexHiyHin
nponosuui.)

6. OpraHisauif, gocBig, OyxranTtepcbkun oO6GniK,
KOHTPOIb 3a onepauinHoK QIANbHICTIO Ta TeXHIYHi
HaBUYKU

(BkasiBku:  CybnigpsgHVK MOBUHEH MOSICHWUTW CBOHO
OpraHisauiHy CTPYKTYpY Ons agMiHICTpyBaHHS LibOro
CYyOKOHTPaKTy, a TakoX TUM ByxranTepcbkoro obniky Ta
npoueagyp KOHTPOMO, SKi BiH 3acTOCOByE OO Tuny
CYOKOHTPaKTY, SIKUA pO3rnagaeTbes).

7. ObnagHaHHA Ta NOTYXHOCTI
(BkasiBku: CybnigpsagHuMK NOBUHEH 3a3HAYUTY, LLO Ma€e
HeoOXigHi NOTYXHOCTI Ta obnagHaHHA AN BUKOHAHHS
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contract with specific details as appropriate per the
subcontract SOW.)

8. Eligibility to Receive Award

(Instructions: Offeror should state if they are qualified
and eligible to receive an award under applicable laws
and regulation and affirm that they are not included in
any list maintained by the US Government of entities
debarred, suspended or excluded for US Government
awards and funding. The Offeror should state whether
they have performed work of similar nature under
similar mechanisms for USAID. )

9. Commodity Procurement

(Instructions: If the Offerordoes not have the capacity
for commodity procurements - delete this section. If the
Offeror does have the capacity, the Offeror should state
their qualifications necessary to support the proposed
subcontract requirements.)

10. Cognizant Auditor

(Instructions: Offeror should provide Name, address,
phone of their auditors — whether it is a government
audit agency, such as DCAA, or an independent CPA.)

11. Acceptability of Contract Terms
(Instructions: Offeror should state its acceptance of the
proposed contract terms.)

12. Recovery of Vacation, Holiday and Sick Pay

(Instructions: Offeror should explain whether it recovers
vacation, holiday, and sick leave through a corporate
indirect rate (e.g. Overhead or Fringe rate) or through
a direct cost. If the Offeror recovers vacation, holiday,
and sick leave through a corporate indirect rate, it
should state in this section the number of working days
in a calendar year it normally bills to contracts to
account for the vacation, holiday, and sick leave days
that will not be billed directly to the contract since this
cost is being recovered through the corporate indirect
rate.)
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KOHTPaKTy 3 3a3Ha4yeHHsM ocobnuBuMX AeTtanen, sk
BuMaraeTbcs T3 CyOKOHTPaKTY).

8. NMpaBo Ha oTpumMaHHA CyOKOHTpPaKTy

(Bkasisku: CybnigpsagHuMK NOBUHEH 3a3HAYUTW, LLO Ma€e
MpaBo Ta MOBHOBaXEHHS Ha OTPVMMAaHHSA KOHTPaKTy
3rifHO 3 3aKOHaMM Ta  MOJNIOXKEHHAMMW,  LIO
3aCTOCOBYIOTLCS i WO BiH HE BKITHOYEHUN OO XKOLHOro
cnmcky Ypsgy CLIA wopgo opradisauin, sk
3abnokoBaHO, BWKMOYEHO YW M030aBrneHo npaga
OTPUMYBATW KOHTPaAKTK Ta dhiHaHCcyBaHHSA Ypagy CLUA.
CybnigpsagHWK  MOBMHEH  TakoX  3a3Hayutv, 4u
BMKOHYBaB BiH poOOTy aHarnoriYyHoro xapaktepy 3a
nogioHnmMn mexadismamn gna USAID. Tyt Takox
3a3HavaeTbcs Homep DUNS.)

9. 3aKyniBns ToBapis

(IHcTpykuii: Akwo CybnigpsaHVK He Mae MOBHOBAXXEHb
Ha 3aKyniBmno TOBapiB — BUIYYiTb LieW po3gin. Akwo
Cy6nigpagHuK mae npasa, BiH MOBMHEH 3a3HAYUTMX CBOI
XapaKTepUCTUKK, WO HeobXiaHi Ans 3abesneveHHs

BiAMNOBIAHOCTI BMMOram NPONOHOBAHOr0
CYOKOHTpaKTy.)

10. KomneTeHTHU ayguTop

(BkasiBka: CybnigpsoHUK NOBUHEH HajaTn iM's,
agpecy, Homep TenegoHy CBOiX ayauTopiB —
oilinHOro ypsa4oBOro ayauTOPCbKOro OpraHy, sk,
Hanpuknag, ayauTopCbke areHTCTBO  KOHTPAaKTiB
MiHicTepcTtBa 060pOoHM un He3anexHoro
cepTudikoBaHOro aygutopa.)

11. MPUAHATHICTb YMOB KOHTPAaKTY

(BkasiBkn:  CyOmigpsgHUK  MOBMHEH  3a3HAYUTU

MPUAHSTTS HUM MPOTNOHOBAHKX YMOB KOHTPAKTY).

12. BigwkoayBaHHA BignycTOK, CBATKOBUX AHIB Ta
NiKapHAHUX

(BkasiBku: CyOnigpsgHWK MOBUHEH MOSCHUTU, 4K
BiJLWKOOOBYE BiH BiAMYCTKW, CBATKOBI Ta NiKapHSAHI OHi
yepes HenpsMi BUTpaATU KOMMaHii (Hanmp., 3a paxyHoK
HaknagHux Yv OOAATKOBMX BUTPAT), UM vepes npsmi
BUTPATW. Ao Cy6nigpagHuk 37ifcHIoE
BiALIKOAYBAHHA BiANYCTOK, CBATKOBUX Ta MiKapHAHWX
[OHIB Yepe3 HenpsiMi BUTpaTK, B LiIbOMY PO3Aisli NOBUHHA
OyTM 3a3HayeHa KinbKiCTb pobounx [HIB NpOTSroMm
KaneHgapHOro poky, Wo nepeabadeHi Ha BignycTku,
CBATKOBi Ta MiKapHsiHI AHi, Ha Aki He OyayTe NpsiMO
BMUCTaBMATUCHA PaxXyHKM 3@ KOHTPAKTOM, OCKiMbKM iX
BapTiCTb BiALWKOOOBYETLCA Yepe3 HenpsiMi BUTpaTu
KOMMaHii.)

13. OpraHisauifa dipmu



Placement of social ad spots on TV channels
RFP No.ARDS-S1-16

13. Organization of Firm

(Instructions: Offeror should explain how their firm is
organized on a corporate level and on practical
implementation level, for example regionally or by
technical practice.)

Signature:

Name:
One of the authorized negotiators listed in Section 2 above
should sign.

Title:
Date:
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(Bkasisku: CybnigpssgHWK MNOBMHEH MOSCHUTK, SKUM
YMHOM hipMa opraHisoBaHa Ha KOpPNopaTMBHOMY PIBHi
Ta Ha piBHI NpaKTU4YHOI peanisauji, Hanpuknag Wwono

perioHanbHOro  MpPeAcTaBHULTBA UM TEXHIYHOI
NMPaKTUKN. )

Mignuc:

Im’sa:

Ceiti nmidnuc rnosuHHa Mocmasumu o00Ha 3 OcCib,

YMOBHOBAXXEHUX Ha MPOBEOEHHS MEPEMOBUH, 3a3HaYEHUX y
Po30ini 2.
MNocapa:
HaTa:




