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Invitation to Tender (ITT) #PFRU-2024-20/ 3anpoweHHA Ao yyacTi y TeHgepi (ITT) NePFRU-2024-20
ITT name: Procurement of independant monitoring / Ha3zsa ITT: 3aKyniBasa nocayr 3 HeXKaneXXHoro MOHITOPUHIY
Volume 3 - Terms of Reference (ToR)/Specifications / Po3gin 3 — TexHiuHe 3aBaaHHA (T3)/Cneundikauii

fields to be filled in
AYEUKU K 3aNOBHEHHIO

CPI (cost per CPI (cost per
interview), CPI (cost per interview),GBP/
Without a database of GBP/BapricTb 3a interview),GBP/Baprict BapTicTb 3a
contacts/be3 6a3u AaHUxX iHTepB'to, GyHTIB b 3a iHTepB'to, QyHTIB iHTepB't0,pyHTIB
Target audience/LlinboBa ayautopis KOHTaKTiB N CTepAiHris N CTEPAIHTiB N CTepAiHris
F2F interview 1-4 1Dl 5-101DI 10+ IDI
Beneficiaries (residents)/beHediuiapun(pesnaeHTn) Phone interview 1-4 DI 5-10 IDI 10+ IDI
F2F interview 1-41DI 5-101DI 10+ IDI
Beneficiaries (local administration)/beHedeuiapu(micuesa Bnaga) |Phone interview 1-4IDI 5-101DI 10+ IDI
a) IDIs (duration 1-1,5 h) F2F interview 1-4 1Dl 5-101DI 10+ IDI
/ TAMBMHHI iHTEpB'Io Residents (18 and older)/Pe3naeHTu (18 Ta ctapiue) Phone interview 1-41DI 5-10IDI 10+ IDI
(TpuBanictb 1-1,5 roa) . . . .
. Representatives of specific target audiences (public sector,
site visit to one hromada . o
. . ... |veterans, IDPs, youth 16-18/18-35, families of missing persons, . .
covering 1-10 sites with etc.)/MpeacTaBHUKM KOHKPETHUX LiIbOBUX ayAUTOPIi F2F interview 1-41DI >-101DI 10+ 1Dl
5-10 min structured ) N .
e e A (rpomaF,Cmem CeKTop, BeTepaHlfi, nepeceneHuj, monoab 16-18/18
. 35 poKiB, POAVNHM 3HUKANX BEe3BiCTM TOLLO)
photos /siasiaysanHs 1- CPT{cost per CPT {cost per
10 06’exTie B OAHiV interview), CPI (cost per interview),GBP/
rpomasi Ta nposeAeHHA With a database of GBP/BapricTb 3a interview,GBP/BapTicTb BapricTb 3a
CURHITOEEIRIPE EHEmEe contacts/3 6a3010 AaHWX iHTepB'to,pyHTiB 3a iHTepB'to, PyHTIB iHTepB'to,pyHTiB
iHTepB’to H&: 5-10x8Ta |T3rget audience/Llinbosa ayautopis KOHTaKTIB N cTepAiHriB N cTepAiHriB N cTepAiHris
dotositomkm Beneficiaries (residents)/beHediuiapun(pesnaeHTn) F2F interview 1-4 DI 5-10 IDI 10+ IDI
Phone interview 1-41DI 5-101DI 10+ IDI
F2F interview 1-4 1Dl 5-101DI 10+ IDI
Beneficiaries (local administration)/beHedeujapu(micuesa snaga) |Phone interview 1-4 DI 5-10 IDI 10+ IDI
F2F interview 1-41DI 5-101DI 10+ 1DI
Representatives of specific target audiences (public sector,
veterans, IDPs, youth 16-18/18-35, families of missing persons,
etc.)/MpeacTaBHUKM KOHKPETHMX Li/IbOBMX ayAUTOPIN
(rpomaacbKkuii cekTop, BeTepaHu, nepeceneHu, moaoab 16-18/18
35 pokKiB, poAMHU 3HNKANX Be3BicTU ToLO) Phone interview 1-4IDI 5-101DI 10+ IDI
GBP/BapricTb 3a Cost per GBP/BapricTb 3a
Bi3uUT,pyHTIB visit, GBP/BaprTicTb 3a Bi3uUT,DyHTIB
Type of site visit/Tun Biauty N CTEPAIHTIB N Bi3UT,pYHTIB cTepiHris [N CTEpPAIHTiB
b) Monitoring of ongoing
PFRU
projects/MoHiTopuHT
NOTOYHUX NPOEKTIB site visit with five 5-10 min structured express interviews and photos /8idsidysarHHa 06’exma ma
oncy rnposedeHHA Nn’amu cmpyKmyposaHux ekcripec-iHmepes’to Ha 5-10 xe ma gpomosiiomku) 1-4 visits 5-10 visits 10+ visits
¢) Monitoring visits
combined with key
individual
interviews/BigBiayBaHHA
3 METOI MOHITOPUHTIY Ta
iHTepB’to 3 KNY0BUMHU
ocobamu site visit with 1 semi-structured interview, up to 25 min per visit/gidgidysaHHs 06’exkmie 3 1
YacmKoB80 CMpPYKMyposaHum iHmepes’to, 00 25 x8 Ha KoxcHe 8i08i0y8aHHS 1-4 visits 5-10 visits 10+ visits
Cost per focus
Cost per focus group,
group, Cost per focus group, GBP/BapricTb 3a
Without a database of GBP/BapTicTb 3a GBP/BapTicTb 3a $poKycC dokyc rpyny,
contacts/be3 6a3u AaHux dokyc rpyny, rpyny, yHTiB byHTIB
Target audience/LlinboBa ayautopis KOHTaKTIB N dyHTiB cTepaiHris  |N CTEPIHTIB N CTEPAIHTiB
F2F group 1-4 FGD 5-10 FGD 10+ FGD
Beneficiaries (residents)/beHediuiapn(pesnaeHTn) Online group 1-4 FGD 5-10 FGD 10+ FGD
Residents (18 and older)/Pe3naeHnTv (18 Ta cTapiue) F2F group 1-4FGD >-10FGD 10+ FGD
Online group 1-4 FGD 5-10 FGD 10+ FGD
Representatives of specific target audiences (public sector, F2F group 1-4 FGD 5-10 FGD 10+ FGD
d) FGDs (up to 2 veterans, IDPs, youth, families of missing persons, etc.) Online group 1-4 FGD 5-10 FGD 10+ FGD S
h)/Tnn6unHHi iHTepB'to Cost per focus group,
(R0 2 roauH) group,GBP/BapricT Cost per focus group, GBP/BaprTicTb 3a
With a database of b 33 $OKyC GBP/BapTicTb 3a $poKycC dokKyc
contacts/3 6a3oto AaHux rpyny,oyHTiB rpyny,pyHTiB rpyny,$yHTiB
Target audience/LlinboBa ayautopis KOHTaKTIB N CTEPAIHTIB N CTEPIHTIB N CTEPAIHTiB
F2F group 1-4 FGD 5-10 FGD 10+ FGD
Beneficiaries (residents)/beHediuiapn(pesnaeHTn) Online focus group 1-4 FGD 5-10 FGD 10+ FGD
F2F group 1-4FGD 5-10 FGD 10+ FGD
Representatives of specific target audiences (public sector,
veterans, IDPs, youth 16-18/18-35, families of missing persons,
etc.)/MNpeacTaBHUKM KOHKPETHMX LLIbOBMX ayAUTOPIM
(rpomagacbkuii cekTop, BeTepaHu, nepeceneHu, moaoab 16-18/18
35 pokiB, poaMHU 3HUKAKX Be3BicTU ToLO) Online group 1-4FGD 5-10 FGD 10+ FGD
Level (national, oblast, hromada)/PiseHb (HaLioHanbHWIA, Target audience/LlinboBa Duration/Tpus Sample Size, N of respondents/Bubipka, KinbKicTb
ob6aacHui1, rpomaga) ayauTopis anictb pPEeCcrnoHAEHTIB
General population of 301-500 501-1000 1000+
Ukraine (GCA) (18 and
older)/3aranbHe HaceneHHn
YKpaiHW (Ha NigKOHTPONBbHUX CPT(cost per
Teputopinx) (18 pokis i CPI (cost per interview)?
National level (represenative)/HauioHanbHuii piseHb cTapwe) interview), GBP/Baprictb
(penpeseHTaTMBHE ONUTYBaHHSA) GBP/Baprictb3a |3a CPI (cost per
iHTepBs'to, dyHTiIB  |iHTepB'to,dyHTi |interview)/BapTicTb 3a
CTEPAIHriB B CTEPAIHriB iHTepB'to
CATI 10 min
20 min
CAPI (F2F) 20 min
45 min
Online (urban residents) 10 min
20 min
CPT{COST Per
interview),G
CPI (cost per CPI (cost per BP/BaprTicTb
interview), interview),GBP |CPI (cost per 3a
GBP/Baprictb 32 [/Baprictb 3a  |interview)/Baprtictb 3a |iHTeps'io, by
Target audience/LlinboBa Duration/Tpus |iHTepB'to,dyHTiB iHTepB'to,dyHTi |iHTepB'to,pyHTiB HTiB
ayaurtopis anictb CTepAiHriB B CTEPiHriB CTepJiHriB CTepAiHriB
Beneficiaries
(residents)/BeHedeuiapu
(pe3npeHTn) 50-100 101-300 301-500 501-1000
CATI 10 min
20 min
CAPI (F2F) 20 min
45 min
Residents (18 and
older)/Pe3ungeHtu (18 Ta Duration/Tpus
cTaplue) anictb 50-100 101-300 301-500 501-1000
CAT] 10 min
20 min
Oblast level (represenative)/O6nacHuii piBeHb (penpeseHTaTuBHE CAPI (F2F) ig :::
OnuUTYyBaHHA)
e) Public Opinion Representatives of specific
Surveys on key target audiences (public
issues/OnuUTyBaHHs sector, veterans, IDPs, youth
FPOMAZACHKOT AYMKM 16.-1.8/18-35, families of
CTOCOBHO K/IO4OBMX AN [ SIS,
p— etc.)/MpeacTaBHUKN
KOHKPETHWX LLiIbOBMX
ayanTopin (rpomaacbKkui
CEKTOp, BETEPAHMU,
nepeceneHui, monoap 16-
18/18-35 pokis, poanHu Duration/Tpus
3HMKAUX 6E3BICTM TOLLO) anictb 50-100 101-300 301-500 501-1000
CATI (With a database of .
contacts) 10 m!n
20 min
CAPI (F2F) 20 min
45 min




CPT{cOSt per

CPI (cost per interview), CPI (cost per
interview), GBP/Baprictb |interview),
GBP/BapricTb3a [3a GBP/BapricTb 3a
Target audience/LiinboBa Duration/Tpus |iHTeps'to,dyHTiB iHTepB'to,dyHTi |iHTepB'to,PyHTIB
ayauTopia anictb CTEPAIHriB B CTEpAiHriB CTepAiHris
Beneficiaries
(residents)/BeHedeLjiapu
(pesnaeHTK) 50-100 101-300 301-500
CAPI (F2F) 20 min
45 min
Residents (18 and
older)/Pe3naerTtn (18 Ta Duration/Tpwus
cTaple) anictb 50-100 101-300 301-500
CAPI (F2F) 20 min
Hromada/settlement level (represenative)/Ipomaaa/micto/ceno 4> min
(penpeseHTaTUBHE ONUTYBaHHA)
Representatives of specific
target audiences (public
sector, veterans, IDPs, youth
16-18/18-35, families of
missing persons,
etc.)/MpeacTaBHUKN
KOHKPETHMX Li1bOBMX
ayauTopin (rpomaacbKui
CEKTOp, BETEPAHMU,
nepeceneHui, monoab 16-
18/18-35 pokiB, poaMHK Duration/Tpus
3HUK/MX 6€3BiCTU TOLLLO) anictb 50-100 101-300 301-500
CAPI (F2F) 20 min
45 min

!OSt per one

analysis,GBP/B
apTiCTb 33 O4MH

Type of data collection/Tun  |aHani3,pyHTiB

aHani3 KoHTeHTy/ cnoXueaHHa/ HacTpois, CATI/ CAPI, 1 000 iHTeps’to, 4o 20 xB).

360py AaHUX CTepAiHriB
f) Analysis of media outlets (nationwide, media content/ consumption/ attitudes analysis, |CATI
CATI/ CAPI, 1,000 interviews, up to 20 min)/AHani3 3MI (aHani3 3aranbHoHaLjoHanbHMX 3MI,

CAPI (F2F)

Online/OHnaliu

g) Analysis of all available media data including online data for media products (potential
viewership, audience feedback, where else people watch the program, etc.)/AHani3
AOCTYMNHUX AaHuX 3i 3MI. OHNalH-4aHi CTOCOBHO Me/ia-NPOoAyKTiB BKAOUaloTh (6e3
0bMeKeHb) MOTEHLiMHY ayAUTOPIto, BIATYKM Bif ayauTOpIi Ta micua nepernsay nporpamu
noabmu. MigcymKoBa A0KYMEHTAL,A BKAKOYAE ONUC METOAMKM yCiMa pobourmm moBamu,
3a3Ha4YeHMMM BULLE, Ta 3BIT.

CATI

CAPI (F2F)

Online/OnnaiH

h) Analysis of available secondary Internet-data concerning audience feedback including
mentioning on the local forums news websites/AHani3 AOCTYNHUX BTOPUHHMX AaHUX 3
IHTEpHETY CTOCOBHO BiAryKiB ayauTopii. TakMi aHani3 0XONJIOE 3ragKu Ha MicLLeBUX
dopymax Ta caiTax HOBMH. MigcyMKoBa A0KYMEHTALLis BK/HOYAE ONUC METOAMKM YCiMa
po60oYMMUn MOBaMM, 3a3HAYEHMMM BULLE, TA 3BIT.

CATI

CAPI (F2F)

Online/OnnaiH

LOT 3/BnokK 3

Projects Review/Ornag, npoeKkTy

Cost per one analysis,
GBP/BapTicTb 32 0AMH
aHani3, yHTIB CTepiHriB

h) Analysis of
projects/AHani3 NpoeKTiB

1 analysis/1 aHani3

i) Location review/Ornag,
NoKauii

1 analysis with survey/1 aHani3 3 onuTyBaHHAM

1 analysis not including survey/1 aHani3 6e3 onuTyBaHHsA

j) Project review/Ornsg,
NPOEKTY

1 analysis with F2F survey/1 aHani3 3 F2F onutyBaHHAM

1 analysis with CATI survey/1 aHani3 3 CATI onuTyBaHHAM

research/KabiHeTHe
LOCAIAXEHHA

LOT 4/Bnok 4 Thematic Studies/Trends Assessment/TemaTtnuHi gocnigykeHHsa/ouiHKa TeHAeHL il
Cost per one
research/study,GBP/LliHa 3a
o4He AoCNiAKeHH:,PyHTIB
CTepAiHriB

k) Desk

1 research/1 pocnig»eHHs

rMMBUHHOrO iHTEPB'to

1) Thematic
study\TemaTnuHe
LOCNiAXeHA 1 research/1 gocnigeHHs

Hourly rate, GBP/BapTicTb 3a
LOT 5/Bnok 4 Data processing and analysis/O6po6ka Ta aHanis gaHnx roguHy,dyHTiB CTepAiHriB
Transcript of
IDI/Tpackpunujs Transcriber, rate per transcript of 1 hour of IDI/TpaHckpunTop,

BApPTICTb 32 O4HY rOANHY TPAHCKPUNLT TAMBUHHOIO iHTEPB'Io

Transcript of
FGD/TpaHcKpunuin
rMUB6UHHOrO iHTepB'to

Transcriber, rate per transcript of 1 hour of FGD/TpaHckpunTop,
BapTICTb 33 OA4HY roguHY TPAHCKPUNLT rMOUHHOrO iHTepB'to

Data
processing/O6po6Ka

OaHnX Data Analyst, rate per 1 hour/AHanituk, BapTicTb 3a 1 roguHy
Data analysis/AHani3
DAHUX Data Analyst, rate per 1 hour/AHaniTuK, BapTicTb 3a 1 roanHy

Presentation of
results/Mpe3eHTalis
pesyabTaTis

Data Analyst, rate per 1 hour/AHaniTuK, BapTicTb 3a 1 roauHy

** note 2: Fixed Price in GBP (the price should be calculated based on the exchange rate of GBP to GBP, according to
HMRC - www.gov.uk. Exchanger rate for January 2024 is 1 GBP - 48.0592 GBP. /
** npumitKa 2: dikcoBaHa UiHa y GyHTaX cTepAiHriB (LiHa po3pPaxoBYETbCA HA OCHOBI Kypcy ¢GyHTa CTePAiHriB A0 rPUBHI,
3rigHo 3 AaHumn HMRC - www.gov.uk ). Kypc Ha ciueHb 2024 poKy: 1 GyHT cTrepaiHrie - 48,0592 $yHTiB cTepAiHris.

Geographic coverage

Independent monitoring provider has to work in border, frontline, de-occupied or war-
affected hromadas of Chernihiv, Sumy, Kharkiv, Donetsk, Zaporizhia, Kherson,
Mykolaiv and Odesa oblasts. Please specify the capacity/coverage in deoccupied/frontline
areas and opportunities for conducting in-person or online data collection. Yes / No, * if
not, indicates which

I'eorpagiune mokpurTs

He3ane:xxHuii MOHITOPMHI Ma€ NMPANIOBATH y NPUKOPIOHHUX, NPHU(PPOHTOBUX Ta/9i
NMOCTPAXKAAJINX Bi/l BililHM rpomMajsax y HacTynHux odjacrsax: YepHiriBcbka, Cymcbka,
XapkiBcbka, /lonenbka, 3anopizbka, Xepconcbka, Mukonaiscoka ta Onecska. bynb
JIACKa, BKaXiTh Baly cipoMOKHICTH/IOKPUTTS HA J€OKYNOBAHUX/TIPU(PPOHTOBHX
TEPUTOPISAX TA MOKJIUBOCTI /1 300py JaHUX (0COOMCTO YN OHJIANH).

* 910 Hi , BRAJKUTH AKI

The proposed timeframe for completion of the report submission is in calendar days-
not more than 30 calendar days (after receipt of order / after Purchase Order signing):
IIponoHoBaHMii CTPOK HA HAAHHA 3BiTYy - He OUTbII 30 KajdeHIAAPHUX AHIB (micas
OTPUMAaHHS 3aAMOBJIEHHH / MiCJIsl MiANMUCAHHS J0TOBOPY):

Suggested payment terms (recommended - deferred payment in 30 calendar days):
IIponnoHoBaHi yM0oBHM O1/1aTH (PEKOMEHAYEThCS - BiaTepMinyBaHHs B 30 K.1.):

The prices quoted above remain fixed for the next 60 days after the closure of ITT: Yes /
No

* if not, indicates how much

3anponoHoBaHi NiHK He 3MIHIOBATHMYTHCSI IPOTATOM HACTYNHHUX 60 qHIB micias
3akpurTa ITT: Tak / Hi

* 10 Hi , BKAXKUTh CKIILKH

Name of company /

Ha3Ba xomnamii:

Signature of the company representative and Stamp /
Hinnuc npeacraBauka minnpuemcrsa ta [leuarka:
Full name of the authorized person /

ILIII. ynmoBHOBa:keHOI 0cO0M:

Date /

Jara:

Contact person of the company: /

KonTakTHa 0ocoba mianpuemcrna:

Mobile /
MoOinbHuii:
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