Request for Quotation (RFQ) / 3anut uinn (3LI)

01.08.2024

Date of RFQ/
Jara 3anury:

RFQ reference No./

PF.UNW-ECA-UKR-CFP-2023-006/2
311 Homep:

Title /

Trainings services/Tperepcbki mocayru
Haspa: = pexep Y

No. of pagers/
KiabkicTb cropinok:

Region/ Offline (Kyiv and/or Kyiv region) and online./
Perion Odmaiin (Kuis ta/abo KuiBcbka 0071acTh) Ta OHIANH.
From/ Ivanna Holdzitika, Procurement Manager/IBanna Contact e-mail/ .
. - - y procurement@divchata.org
Bin: Tonnsinbka, MeHeDKEpKa 13 3aKyIiBelIb (please translate):

Take part in a procurement competition for training services/
B3siTi y4acTh y KOHKypCi Ha 3aKyIIiBIII0 TPEHEPCHKHX MOCITYT

Manner of Submission/
Criocié moxaHHus:

Bids to be submitted by e-mail to:
11{iHOBi mpoOMO3uLLil, HAICHIAIOTHCS EIEKTPOHHOIO IIOLITO0 Ha aJpecy:

procurement(@divchata.org

Content of the application/
Bwmicr 3asBKH:

Tasks:
Development and approval of the training programme.
Conducting trainings (online and/or offline).
Evaluation of training effectiveness.

Four topics of training programmes (combined online and offline format):

Gender stereotypes and stigma:
Definition and analysis of gender stereotypes.
The impact of gender stereotypes on the individual and society.
Methods of overcoming gender stereotypes.
Psychological aspects of stigma.
Social consequences of stigma and discrimination.
Strategies to reduce stigma.
Implementation of gender equality policies in organisations and institutions.
Examples of successful campaigns against gender stereotypes.
Advocacy:
Theoretical foundations of advocacy;
Finding a topic for an advocacy campaign, analysing social problems;
Formulation of the topic and idea of the advocacy campaign;
Defining the goal and objectives of the advocacy campaign;
Identification of advocacy campaign stakeholders;
Monitoring the process of the advocacy campaign and its evaluation;
Resources and tools for the advocacy campaign;
Communications and marketing for advocacy:
Analysis of the information space
Storytelling: a tool for communicating ideas.
Media formats (video, audio, text, graphics) and their application,
Creation of a work plan, distribution of roles in the team,
Distribution platforms (YouTube, social media, etc.),
Promotion strategy,
Ethical issues and standards in media production,
Building your own brand/organisation's brand,
Presentation skills: public speaking, working with the audience.
Introduction to the media and other stakeholders: networking.
Management of the organisation:
Strategies in crisis situations.

3aBaanHs:
Po3po0ka Ta y3rofkeHHs IPOrpaMu TPEHIHTB.
IpoBenenns TpeHiHriB (oHNaliH Ta/ad0 oduaiin).
Ortinka e)eKTUBHOCTI TPEHIHTiB.

YoTupu TeMH TPEHIHroBHX Nporpam (Mae kombinoBanuii gopmar - onaiin i odaaiin):

TenjepHi crepeoTHny Ta cTHIMa:
BusnaueHHs1 Ta aHANI3 TeHIEPHUX CTEPEOTHIIIB.
BB reHepHUX CTEPEOTHUIIB Ha OCOOUCTICTH Ta CYCILIBCTBO.
MeTou 1o0IaHHs TeHICPHUX CTEPEOTHIIIB.
TIcuxonoriyni acrekTH CTUrMaTH3allii.
CoriabHi HACTI KM CTUTMH T IUCKPUMIHALIL.
Crparerii 3MEHIICHHs CTUrMaTH3ari.
BripoBa /)KeHHsI OJIITHK I'eHEPHOT PIBHOCTI B OpraHizaiisx Ta ycTaHOBax.
Ipuknanu ycHimHux KaMiaHiil IpOTH FeHACPHUX CTCPEOTUIIIB.
AIBokais:
TeoperuyHi 3acaay aABOKAILii;
TTomryk TeMu 151 aIBOKALifHOI KaMITaHii, aHasIi3 CyCMibHUX Tpobiem;
DopMyITIOBaHHS TEMH Ta i€l aJBOKALIiHOT KaMMaHiT;
BusnaueHHs1 MeTH, 3aBlaHb aJBOKALIHOT KaMmaHii;
BusnaueHHs cTeHKX01epiB aBOKALIHHOT KaMIIaHIT;
MoHiTopHHT HpoLecy aABOKaLiHOI KaMIaHii Ta i OLiHKa;
Pecypcu Ta iHCTpyMeHTH [UIs aIBOKAL[IHHOT KaMIIaHii;
KomyHnikanii Ta MapKeTHHT JJ151 aIBOKaIii:
Amaniz indopmariitnoro mpoctopy
CropiTeniHr: iIHCTPyMEHT y IOHECeHHi ifeif.
dopmaru Mefia (Bigeo, ayzio, TekcT, rpadika) Ta iX 3aCTOCYBaHHS,
CtBOpeHHS pPOOOYOro MIaHy, PO3MOALN poneil y KoMaH i,
Inardopmu ms posnoscromxenns (YouTube, comianbai Mepexi TOIIO),
Crparterist IpocyBaHHs,
Etu4Hi nMTaHHS Ta CTAHAAPTH B MEJIialpOIaKIIHI,
TToGynoBa BacHOTO GpeHmy/OpeHy opraHizarii,
Haswuku npesenTaii: my6midni BUCTYH, poO0Ta 3 ayIUTOPIEIO.
3HaifOMCTBO 3 Melia Ta iHIIMMH CTEHKXOJIePaMu: HalPAI[FOBAHHS KOHTAKTiB.
MeHezKMeHT opraHizanii:
Crparterii y KpU30BHX CHTYyallisiX.

Features of the request/Oco6mBocTi 3anuTy:

Venue for offline trainings: Kyiv and/or Kyiv region.
Number of participants: up to 40 people.
Number of trainings: one (or more) for each training programme.

These four training programmes will be conducted three times (three cycles) during the
project period.

Period of cycles (training programmes):

First cycle - tentatively October 2024

Second cycle - tentatively February-March 2024

Third cycle - tentatively June 2025

Duration of the training programme on four topics: 1 month

The format (online and/or offline) of the training is provided by the trainer.

The bidder may submit a price proposal for any of the above training programme topics.

The NGO "Girls" provides meals for participants and the trainer, rent of the hall,
accommodation and travel for the trainer.

Micue nposeaenns s oduiaiin Tpeninris: Kuis Ta/a6o KniBcbka 061acTsb.
KinbkicTs yuacuukis: 10 40 oci6.
KinbkicTh TpeHiHTiB: N0 oxHOMY (a00 JeKibKa) Ha KOXKHY TPEHIHIOBY IIPOrpaMmy.

Lli yotHpH TPEeHiHroBi Mporpamu GyLyTh IPOBOAUTUCH TPUYi (TPH LHKIIK) IIPOTSITOM il
HPOEKTY.

Iepioo yuknie (nposeo. ipeHii X npozpam):
IMepmmii LUK - OpieHTOBHO k0BTeHb 2024 poky
Jlpyruii HuKJI - opieHTOBHO JIoTHI-Oepesens 2024 poky
TpeTiif HuK - opieHTOBHO YepBeHb 2025 poky

TpuBaticTh TPEHIHIOBOI MPOrpaMu HA YOTHPH TeMATHKH: | MicsIb

®opmar (oHJaiiH Ta/a60 oduaiin) np

H$1 TPeHiHTiB Y€ Tpenep.

VyacHUK KOHKYPCY MO3Ke HOZATH CBOKO LHOBY NPOMO3HULLi0 Ha Oy/ib-5IKY BHILE3a3HAYCHY
TeMy TPEHiHIOBOI IIPOrPamu.

T'O “JliByara” 3abe3medye XapuyBaHHs YYaCHHKIB Ta TpeHepa, OpEHIY 3aily, IPOXKHBAHHS Ta
TpOi3/ TpeHepa.




Requirements /
Bumorn:

Please take note of the following requirements and conditions relste to provide of the abovementioned services /
Bynb nacka, 3BepHIiTh yBary Ha HACTYIIHi BUMOTH Ta YMOBH, OB’ 513aHi 3 HaJIaHHSM BUIIE3ralaHUX MOCIyT:

General requirements:/
3arajbHi BUMOTH:

Ksanigikanis Tpenepis:
TpeHepr MOBHHHI MaTH BiOBiIHY OCBITY Ta cepTHiKamio.
JlocBin po6oTH B raiysi MPOBEEHHS TPEHIHTIB He MeHIIe 3 POKiB.
HasiBHiCTb TO3UTHBHUX BIATYKIB BiJ MONEPEAHIX KIIEHTIB.
BosoaiHHs Cy4acHUMH METOMKAMK HABYQHHSL.

MeTonuka npoBeieHHsI TPeHiHTIB:
BuKOpHCTaHHS IHTEPAKTHBHHUX METO/IIB HaBYaHHS.
3abe3neveH s iHANBILyaaIbHOTO MAXOLY 10 YIACHUKIB.
BpaxyBanns crienniky JisuIbHOCTI opraHizarii Ta moTpe6 1iboBoi ayuTopii.

JleTajibHA IPOrpaMa NPOBeJeHHsI TPEHIHTIB 3 IO3HAYKAMY Yacy:
IIporpama Mae OyTH ASTAIBHO POILIAHOBAHOKO 3 [IO3HAYKAMHE Yacy.
ITporpama BKIIOYA€E OL[HKY e(peKTHBHOCTI TPEHIiHTiB.

Qualification of coaches:
Trainers should have appropriate education and certification.
At least 3 years of experience in the field of training.
Positive feedback from previous clients.
Knowledge of modern training methods.

Methods of conducting trainings:

Use of interactive teaching methods.

Providing an individual approach to participants.

Taking into account the specifics of the organisation's activities and the needs of the target
audience.

A detailed training programme with time stamps:
The programme should be planned in detail with time stamps.
The programme includes an evaluation of the effectiveness of the training.

The term of delivery of services/
TepMiH HaJlaHHS MTOCITYT:

October 2024-August 2025/Kosrens 2024-Cepriens 2025

The supplier can submit a price offer:/
TTocTagaabHAK MOXE ITOJATH HiHOBY MPOIO3UILIO:

By total amount/3a 3arajbHOI0 CyMOIO

Deadline for the Submission of Quotation/
KiHneBuit TepMiH TIOIaHHS TPOTO3UILii:

7 August 2024 until 18:00 Kyiv time/7 ceprns 2024 poky 10 18:00 3a kuiBCbKHM
4acoM

All documentations shall be in this language /
Best noxymeHTanis noBuHHa OyTH CKJIaJjeHa MOBOIO:

Ukrainian/Ykpaitcpkoro

Documents provided by the supplier/
JloKyMeHTH, sIKi 0Ja€ MiAPSAHUK:

1. Registration documents (if there is a PE registration) or a letter of readiness to register a PE.
2.CV.

3. Completed Price Proposal (Annex A1) with signature and stamp (if applicable), sent in PDF
format.

4. Certificates and reviews

5. Training programme

If the above Mandatory Documents are not submitted, the application may be considered
INVALID.

/
1. Peecrpauiiini fokymenTH (ko e peecrpauis @OIT) abo IHCT-rOTOBHICTb 3apeecTpyBaTh
OOIL

2. Pe3rome

3. 3anosHena L{inoBa nponosuuis (Joaatok Al) 3 migmucom Ta me4aTkoro (SKIIO €),
napicnanuii y PDF popmari.

4. Ceprudikarn Ta Biaryku

5. IIporpama TpeHiHry

Period of validity of quotes starting the submission date/
Tepmin fii npono3uii:

30 days/nuiB

Payment terms /
YMOBH ILIaTEXKY:

postpayment according to the act of rendered services / micnaruara 3riZHO aKTy HaTaHUX
ToCIyr

Evaluation criteria/Kpurepii oninkn:




Evaluation criteria Each aspect of the qualification is assessed separately and added
to the overall score:

The trainer's qualifications (40 points) are assessed based on the submitted CV;
certifications and references from previous clients:
Education and certifications: 10 points
10 points: Relevant higher education, additional certifications and courses, supporting
documents.
7 points: Relevant university degree, one or two certifications, but no additional courses.
5 points: Relevant higher education, but no certifications.
3 points: Education is not fully relevant to the subject matter of the training, no
certifications.
0 points: Lack of relevant education and certifications.
Work experience: 15 points
15 points: More than 4 years of experience in conducting trainings on relevant topics.
10 points: 3-4 years of experience in conducting trainings on relevant topics.
7 points: 1-3 years of experience in conducting trainings on relevant topics.
4 points: Less than 1 year of experience or insufficient number of trainings.
0 points: Very limited or no experience in delivering trainings.
Feedback and r dations: 10 points
10 points: Highly positive feedback and references from several previous clients.
7 points: Mostly positive reviews, but a few neutral reviews.
3 points: Only neutral or isolated reviews.
0 points: No feedback or negative feedback.
Methodological approaches: 5 points
5 points: Use of modern teaching methods, interactive approaches, innovative methods.
4 points: Well-developed teaching methodologies, but no innovative approaches.
3 marks: Standard methodologies, minimum of interactive or innovative elements.
2 points: Limited use of modern methods.
1 point: Absence or weak methodology, use of outdated training methods.
The quality and content of the training programme (30 points) is assessed on the basis
of the presented training programme, including its detail, relevance to the topic,
interactivity and availability of mech for eval, effecti
Relevance to the topic: 10 points
10 points: The programme is fully relevant to the declared topic, covering all the
necessary aspects.
8 points: The programme covers the main topics, but some aspects are not sufficiently
covered.
6 points: The programme partially addresses the topic, but contains incomplete or
irrelevant material.
4 points: The programme has limited relevance to the topic, with many aspects not
covered.
0 points: The programme does not correspond to the stated topic, does not include key
aspects.
The detail of the programme: 8 points
8 points: The programme is detailed, with clear timings and content for each block.
6 points: The programme is sufficiently detailed, but with some inaccuracies or missing
elements.
3 points: The programme contains the main blocks, but does not detail the time or has
no clear plan.
1 point: The programme is general, without detailing time or content.
Interactivity and engagement of participants: 7 points
7 points: Use of interactive methods, active involvement of participants in the work.
5 points: The programme contains interactive elements, but there is limited participant
engagement.
3 points: Minimal use of interactive methods, lectures or presentations are used most of
the time.
0 points: No interactive methods, the programme is based only on lecture material.
Assessment of effectiveness: 5 points
5 points: The programme includes clear methods of performance evaluation, pre- and
post-training assessments.
4 points: There are methods for evaluating performance, but they do not fully cover the
entire learning process.
3 points: Evaluation of effectiveness is carried out, but without a clear system or
analysis of the results.
2 points: Limited or minimal methods of evaluation.
1 point: No performance evaluation or very general methods.

B

Kpurepii oninkn 3asaBok Ko:ken acnext kBasidikanii oniHioeTsest okpemo i cymaerbest
10 3arajibHOTO Pe3yJIbTaTy:
Keanigpixay ipenepa (40 oanis) oyi A HA OCHOGI NPeOCMagenux pesome,
cepmudbikamie ma 6i0zyKis 6i0 nonepeoHix Kaicnmie:
Ocsira Ta ceprudikanii: 10 6axis
10 GaniB: BinnosinHa Buia ocBiTa, 101aTKOBI cepTUdiKamii Ta KypcH, MiATBEpUKY 04l
JIOKyMEHTH.
7 Ganie: BignosinHa BuIa 0CBiTa, OAHA-ABI cepTHdiKallii, ajle HeMae T0ATKOBHX KypCiB.
5 6aniB: BignoBiaHa Bumia ocBiTa, ajie HeMae cepTudiKariii.
3 Gamu: OcBiTa He MOBHICTIO BIINOBIfa€ TEMATHIN TPEHIHTY, HeMae cepTHdikaniii.
0 Ganis: BifcyTHicTb BifnoBiaHOT ocBiTH Ta cepTudikariii.
JlocBix podoru: 15 6anis
15 GaniB: binbure 4 pokiB 10CBiLy B IPOBEICHHI TPEHIHTIB 32 BiIIIOBIIHOIO TEMATUKOIO.
10 Gauni: 3-4 pokiB 10CBity pOOOTH B IPOBE/ICHHI TPEHIHTIB 3a Bi/IIOBIIHOI TEMAaTHKOIO.
7 GaniB: 1-3 poku ZOCBify MPOBEACHHI TPEHIHTIB 33 Bi/IIOBIAHOI TEMATHKOIO. .
4 GaniB: Menure 1 poky gocBixy abo HeTOCTATHS KITBKICTh TPEHIHTIB.
0 Ganis: {yxe oOMexeHuit abo BificyTHiit T0CBiZ y NPOBEACHHI TPEHIHTiB.
Binryku ta pexomenjauii: 10 6aiis
10 GaniB: Bucoki mo3uTHBHI BIATYKH Ta pEKOMEH/ALIT Bil KIIBKOX IIONEPEIHIX KITIEHTIB.
7 6aniB: [TepeBaxHO IIO3UTHBHI BiAT'YKH, alle KiIbKa HEHTPAIBHHX.
3 Ganu: HasiBHiCTB JHIIe HEWTPaIbHUX a60 MOOAMHOKHX Bi/TYKiB.
0 GaniB: BifcyTHicTb BiAryKiB ab0 HasBHICTh HETaTHBHHX BiATYKiB.
Metonosoriuni mixxoau: 5 6asis
5 GaniB: BUKOpHCTaHHSI Cy9aCHUX METOMK HABYAHHS, IHTEPAKTUBHI MiAXO/H, IHHOBALIHHI
METO/IH.
4 6amu: JloOpe po3BHHEHI METOONIOTIT HaBYaHHs, aie 6e3 IHHOBALIMHUX TiIXOAIB.
3 6amu: CTaHIapTHI METOMMKY, MIHIMYM IHTEPAaKTHBHUX 200 IHHOBALIHHUX EJIEMEHTIB.
2 6amu: O6MerKeHe BUKOPHCTAHHS CyYaCHUX METOIUK.
1 Gan: BiacyTHicTs a60 ciiabka METO/OIIOTs, BUKOPUCTAHHS 3aCTapiiMX METO/IB
HaBYaHHA.
Axicmy ma 3smicm mpeninzoeoi npozpamu (30 6anis) oyinloemuvca Ha 0cHo8i
ipeoc nenoi npozpamu mp ) BK. it demanwvnicmy, 6ionosionicms
i, inmey i ma icmy Mexanizmie oyinKu epexmusnocmi:
Bignosignicte Temaruuni: 10 6ais
10 Gaunis: [Iporpama MOBHICTIO Bi/IOBi/a€ 3asiBICHIi TeMi, OXOILTIOE BC HEOOXinHi
ACIIeKTH.
8 Gais: [Iporpama OXOILTIOE OCHOBHI TEMH, alie JesKi aCIIeKTH HeJOCTaTHBO PO3KPHTI.
6 Oanis: [Iporpama 4acTKOBO BiMOBia€ TEMaTHIIi, aJie MICTHTH HETOBHI a00 HeaKTyalbHi
marepiany.
4 6amu: IIporpama Mae 0OMexKeHy BiJNOBIHICTb TeMaTHLli, OaraTo acleKTiB He OXOILICHI.
0 6anis: [Iporpama He BioBia€ 3asBICHIH TeMi, HE BKIIFOYA€ KITIOYOBI aCIICKTH.
JeranbHicTs nporpamu: 8 6asis
8 Ganis: [Iporpama aetanbHO po3pobiIeHa, 3 YiTKUMHU MTO3HAYKaMH 4acy Ta 3MiCTOM
KOJKHOTO GIIOKY.
6 6ani: [Iporpama 10CTaTHBO AETANBHA, aJl€ 3 JEIKMMU HETOYHOCTIMH 200 BiACYTHIMH
CJICMCHTAMMU.
3 6amu: [Iporpama MicTHTB OCHOBHI OJIOKH, ajie He AeTani3ye yac abo He Ma€ 4iTKOro
UIaHY.
1 Gan: [Iporpama 3aranbHa, 6e3 aeranisalii yacy abo 3Micry.
InTepakTHBHICTH Ta 3a/Iy4eHHs yJacHHKIB: 7 6amiB
7 GaniB: BUKOPUCTaHHS iHTEPAKTHBHHUX METO/IiB, aKTHBHE 3aJIy4eHHs yJaCHHUKIB 10
po6oTu.
5 Ganis: ITporpama MiCTHTB iIHTEPAKTHBHI €ICMEHTH, aJle 3aJTy4CHHS YYaCHUKIB 0OMEKeHe.
3 Gamu: MiHiManbHa KUIBKICT IHTEPAKTHBHUX METO/IIB, OLIBIIICTH Yacy — JieKuii abo
npe3eHTarii.
0 Ganis: BiicyTHiCTh IHTEPAaKTHBHUX METO/IB, IPOrpaMa o0y 0BaHa JIHILIe Ha
JIeKIiHOMY MaTepiaii.
Ouinka edekTHBHOCTI: 5 6aiB
5 Ganis: ITporpama MiCTHTB 4iTKi METOJM OLIHKH €(peKTHBHOCTI, IIEPEATPEHIHIOBE Ta
MOCTTPEHIHIOBE OL[IHIOBAHHS.
4 6anu: € METOH OLIHKU e(pEKTHBHOCTI, aie BOHU HE NMOBHICTIO OXOILIIOIOTH BECh IIPOLIEC
HaBYaHHL.
3 Gamu: OuiHKa e)eKTHBHOCTI IIPOBOAUTHCS, ajie 6e3 4iTKoi ciucTeMu abo aHalizy
pe3yabraris.
2 6am: O6merxeri ab0 MiHIMaITBHI METOH OLIHKH €(EeKTHBHOCTI.
1 Gan: BiacyTHicTs OliHKH e(eKTHBHOCTI a00 JyKe 3araibHi METOMIH.

The cost of services (30 points) is assessed on the basis of the d price proposal:
Compliance with the budget: 15 points
15 points: The proposal is fully in line with the organisation's budget or even lower than
the expected cost.
10 points: The proposal is slightly over budget, but this is justified by the quality of the
services.
7 points: The proposal is significantly over budget, without clear justification.
4 points: The proposal is significantly over budget and needs to be revised.
0 points: The proposal is significantly over budget and there is no justification for the
price.
Value for money: 15 points
15 points: High quality services at a reasonable or even below market price.
10 points: Good quality at an adequate price, in line with market standards.
7 points: Quality and price are balanced, but there are some doubts about the adequacy
of the price.
4 points: Price is significantly higher than the quality of services, or the quality is not in
line with the market price.
0 points: Very low value for money, the offer is not favourable, or the price offer is very
high.

The bids that receive the highest number of points for all criteria will be considered
as the best for the task.

Bapmicms nocayz (30 6anis) oyinroemupcs na 0cHogi npedcmagnenoi yinoeoi nponozuyii:
BinnosiguicTs 61okery: 15 6anis
15 6anis: [Ipomno3uuis MOBHICTIO BiIOBia€ OIOKETy opraHi3auii a00 HaBITH HIDKYA 32
04iKyBaHy BapTiCTh.
10 Gamni: ITpOMO3HIList TPOXH MEPEBHILLY€E GIOKET, e e 0OTPYHTOBAHO SKICTIO MOCIYT.
7 Gani: ITporo3uitis MOMITHO MepeBHIIye GIOPKET, Oe3 FITKOTo 00TPYHTYBaHHS.
4 Gamu: IIpono3uiis 3HaYHO MEPEBUILYE OIOUKET | BUMArae mepersiy.
0 6anis: ITpono3uiis 3HaYHO nepeBuIILye OOKET i He Mae OOIPYHTYBAHHSI JUIsSl TAKOT LiHH.
CuiBBigHomenHs Winyu Ta sikocti: 15 6ajis
15 GaniB: Bucoka sIKiCTh HOCIIYT 32 pO3yMHY a00 HaBiTh HIKUY 32 PUHKOBY LiHY.
10 Gamni: J]o6pa sIKicTh 3a afieKBaTHY IiHY, Bi/IIIOBi1a€ PHHKOBUM CTaHIapTaM.
7 Gamni: SIkicTh Ta wiHa 36aMaHCOBaHI, ale € IesIKi CyMHIBH 010 a1eKBAaTHOCTI IiHM.
4 Gamn: L{iHa 3HAYHO MEPEBHILYE SIKICTh MOCIYT, a00 SKICTh HE BiOBI1a€ PUHKOBIH IiHi.
0 6aniB: Jly)xe HU3bKE CHiBBITHOLICHHS IHU Ta SIKOCTI, IPOIO3HULIis HEe BUTIIHA, 200
LiHOBA MIPOMO3HULIIsS TyXKE 3aBULICHA.

3asiBKH, sIKi 0TPHMAIOTh HANBHINY KUIbKICTb 6aJiB 32 CyKynHicTIO BCiX KpuTepiiB,
OyIyTh po3rasiIaTHCS IK HANKPAIi /1S BAKOHAHHS 3aBIaHHs.

Type of Contract to be Signed/
Tun goroBopy sikuii Gyae mianucaHo:

A service contract will be concluded with the winner, which will specify the detailed terms of
cooperation.

/

3 nepemosiiem Oyie yK/IaJleHO JI0roBip 1po HaJlaHHs MOCIYT, B KoMy OyIyTh 3a3HaueHi
JIeTajbHi yMOBH CITiBIIpAIli.




Proposals offered shall be reviewed based on completeness and compliance of the quotation with the minimum specifications described above and any other annexes providing details of
NGO "Girls" requirements./

3anponoHoBaHi NPONO3HLIT PO3MIAAATUMYThCS 3 YPaXyBaHHIM HassBHOCTI MOBHOI'O MAKETY Ta BIANOBIAHOCTI MPOMO3ULIT MiHIMAILHUM XapaKTePUCTHKAM, OIIHCAHNUM BHILE, @ TAKOXK
Oy/b-SIKUM 1HIIIUM JIOAaTKaM, sIKi MicTaTh faHi npo Bumoru 'O "/liBuara'.

At any time during the validity of the quotation, no price variation due to escalation, inflation, fluctuation in exchange rates, or any other market factors shall be accepted by NGO "Girls"
after it has received the quotation./

VY Gynb-skuii yac mpoTAroM il NPONo3uILii, 3MiHM L[iHK Yepe3 MifABUILEeHHS, iH(IALI0, KONTHBAHHS OOMIHHOTO Kypcy abo Oy/ab-sikuit iHumii puHKoBHMiA (hakTop He npuitMaTuMyThes 'O
"JliB4aTa" micist OTPUMAHHS IPOHO3HULLIT.

NGO "Girls" is not bound to accept any quotation, nor award a contract/Purchase Order, nor be responsible for any costs associated with a Supplier’s preparation and submission of a
quotation, regardless of the outcome or the manner of conducting the selection process./

T'O "[liBuara" He 3000B's13y€ThCs MpUiimMaTh Oyb-sKy HPOMO3HILiI0 a00 YKJIaJaTH KOHTPAKT/3aMOBIICHHSI, @ TAKOXK HE HECe BiAIOBIabHOCTI 3a Oy/ib-sKi BUTpATH, MOB's3aHi 3
TiArOTOBKOIO Ta MOJAHHAM Nporno3uilii [TocTadaabHUKOM, He3aIeXKHO Bijl pe3yabTaty abo METOy MPOBECHHs Mpoliecy Bifdopy.

NGO "Girls"expects its suppliers to adhere to the Supplier Code of Conduct. /
T'O "[ipuara" ouikye Bix [TocTayanpHuKiB foTprMaHHsS Kofekcy MOBEIiHKN A TOCTaqalbHUKIB.

Thank you and we look forward to receiving your quotation. /
JIAKyemo ma uekaemo na eauty nponosuuiro.

Sincerely yours, NGO "Girls"/ 3 nmosaroto, I'O "/liuara"



